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EDITORIAL

Juvnbwg Eunvdw oTov UTvo Jou. Katl ol OKEYELG TIoU
Kavw eival andAuTeg, vnoaAleg, kabapég. Kamoleg popég
elval Ta ayxn pou, KAmoleg $popES oL aywVvieg pou, AAAEG
Ta anwbnuéva Pou Kat evioTe Ta moTtelw Pou. Motelw
oTnVv aydarm, oc onoladnroTe popdn tTG. Motelw OTO
nabog, oe omoladnmoTe £vtaot Tou. MoTelw oTNV TEXVN,
oe ormoladnnoTe £kdpaon Tng. Motelw ota 6velpd, 6GO
anpayuartoroinTa kat av pavralouv. ES® kat ToANG
Xpovia, uéoa amnd 1o OZON ruoteloupe o€ OAA AUTA TIOU
Hag Kavouv va vikwBoupe KaAuTtepa. Aev InToUue Kapia
AVTAMOLRY yla TV mioTn Kal TNV adooiwor yag Kat iowg
auTo VA HAG KAVEL TIIO EUTUXIOUEVOUG.

Shot by Bill Georgoussis






UNFORGETTABLE

WORDS BY
IOANNA MAMAI

n Cher tpayoudwvtag Tov «Upvo» Twv late
90’s -6TWG XapakTnpiotnke and moAAolg-
T0"Believe”. To 1998, T xpovid KukAopopiag
TOU, aKouyOdTav AoTapdtnTa o 6Aa ta club
g enoxng kavovtag tn Cher yvwoth oToug
millennials mou BpiokovTav Aiyo mptv and tnv
eopnPeia.

Do you believe in life after love?» avapwtiétal

To “Believe” mepihapBavetal 0To 220 OUOVUMUO
aAurmoup g Cher To omoio KUKAOPOPNOE OTIG
19 OkTwPpiou Tou 1998 Kal de XPELATTNKE TIOAU
MEXPL va ayyiEel Tnv kKopu ). MpodkelTal yia
£va upbeat dance-pop tpayoudi kat a&ilel va
onuelwdei 6TLATAV £va amnd Ta MpwTa TPAyou-
dla mou xpnolpononénke To software Auto-Tune
TIPOKELNEVOU Va dnploupynBei To XapaKTnpLoTL-
KO edp€ otn pwvn NG Cher. 'EKTOTE, N TEXVIKNA
auTh éytve eupéwg YvwoTh wg Cher effect.

«Do you believe in life after love / | can feel
something inside me say / | really don’t think you're
strong enough», Tpayoudd n Cher oto pedppév
Kal oL anavtaxoU XwPLoPEVOL-TANYWHEVOL HE-
TATPEMOUV TO KOPUATL 0 UPvOo XopelovTag Kal
3lHXVOVTAG TOV MOVO pakpld!

H Cher 0T0 OUYKEKPLUEVO TpaAyoUdL Kive(tal

o NAeKTPOVIKOUG puBUOoUG waTe va £pBel Tio
KOVTA [e TN véa YEVIA Kal TIPAYHATL, TO Katade-
pe. AMOdeIEN YU auTd arnotelei To yeyovog 6Tl
T0 “Believe” ¢pTaoce oto vol moAAwv charts, oe
AuoTtpalia, Auepiki kat Eupomm. MapaAAnia, n
Tpayoudiotpla kéEpdloe Grammy oTnV Katnyopia
Best Dance Recording evd ntav uroyndla Kat
ot Record of the Year.

‘Ooo yia to video clip, n Cher epdaviletal oe
karolo club, péoa oe £€va yudhivo kAouBi kat
epunvelel To TPayoUdL Pe £VTovn TNV AloONnTIKA
™G emoxng.

To ep®TNUa av TeAka n {wn ouveyifeTal Heta
Vv aydrm dev £naye MOTE va Pag anaoXoAel
Kal £TOL TO TPAYoUdL akoUyeTal EXPL Kal OTe-
pa oTo padldédpwvo Kal oTa vuxTepva payadld,
KouBaA®wvTag pia YAUKLd vootaAyia yia tnv pre-
millennium emoxn.

o you believe in life after love?"are the
D iconic words as sung by Cher in what was

described as the “hymn” of the late ‘90s;
the song “Believe” was released in 1998 and soon

became a non-stop hit in all major nightclubs, intro-
ducing Cher to the pre-teen millenials of that period.

“Believe” was part of Cher’s twenty-second album.
It is an upbeat pop dance song, which shortly

after its release reached easily the top charts. The
special effect in Cher’s voice was created using the
Auto-Tune software - it was one of the first times
this software was put in use. From then on, this
effect has been known as the “Cher effect.”

It’s chorus “Do you believe in life after love / | can
feel something inside me say / | really don't think
you’re strong enough” has been since a hymn for
the broken hearted all around the world.

“Believe” has an electro vibe to it, aiming at the
new generation. Soon, it reached the No1 in many
charts, in Australia, the U.S and Europe. Also, it
won Cher a Grammy for the Best Dance Recording
category and a Record of the Year nomination.

The video clip showing Cher singing in a glass
cage, oozes the aesthetic of that era.

The question of life after love is still in our minds
and the song is still on the radios and night clubs

everywhere, awaking that sweet, nostalgic feeling
of the pre-millennium era.

cher.com
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PUMA MUSE SATIN

BECOME YOUR oWN MUSE

H Puma pe To véo Tng sneaker Muse Satin divel To
31k6 Tng feminine pavipéoTo!

Eival pog, e satin erupdavela kat minimal Aeukr) o6Aa. Ta
véa sneakers NG Puma, Muse Satin, eival pia wdn otn oly-
Xpovn yuvaika. Me ambassador tnv Cara Delevingne kat 1o
mantra “Do You” n Puma 8€AeL va Tapakivioel TIG YUVAIKEG
va {noouv adofa ta 6velpd Toug, va avikouv OToV £auTod
TOUG KAl Va ayKAALAoouV e aydrm tnv atoplkoétnta Toug.
AuTOG 0 ouvduaopdg BNAUKOTNTAG Kat duvautopoU eival
endavng oTo sneaker Pe TO Pol XpMUA KAl TO oaTEV Uda-
opa mou divouv Tn BnAuki TveAld og €va OTIA TIAMouToLoU
TO OTIO(0 €KTOG aMd AVETO UMOpPEl va TIG CUVOSEYEL KAL OTIG
THO ATALTNTIKEG OUVONKEG-TIEPLOTACELG.

H mpmtn AéEN Tou sneaker “Muse” dev eTuAéExBnke Tuxaia
kabwg To ayarmuévo brand 8€AeL TI§ yuvaikeg va yivouv n
HoUoa Tou gautou Toug. Me pia slip—on kaTaokeun yla ano-
AuTn epappoyn kat aveon, minimal Aeukr| peoaia cOAa yia
o HaAako Badlopa, pe éva Leliyog and eAaoTIkEG Awpideg
TouU oxNMatifouv oTaupd OTo MAVW HEPOG Kal 0Tn GTépva
aykaAlaZovtag Tn satin erupdavela, To Muse Eexwpilel yia
TO OTIA, TIG KABAPEG YPAUMEG KAL TNV EKAETITUCHEVN TOU
oxediaon Tou gyyudtal To anoAuTo street style.

The new Muse Satin sneaker by Puma, is the brand’s
very own feminine manifesto

They’re pink, with satin-like upper and a minimal white outsole;
the Muse Satin brand new sneakers by Puma are an ode

to the modern woman. Cara Delevigne acts as the brand’s
ambassador. The “Do You” mantra aims at encouraging women
to live their dreams, to belong to themselves and to embrace
their individuality. The combination of femininity and power

it’s ever evident. The colour pink and the satin details add

a feminine touch to a comfortable pair of sneakers, ideal to
complement your outfit in the most demanding of occasions.

“Muse” is not a random word; our favourite brand urges women
to become their muse of themselves. Its smooth, shiny upper
with a low profile fit and lace-up construction, hugs the foot
with an adaptive fit, provided by elastic straps crossing over
foot for enhanced support, set on an injection-molded midsole
and grippy rubber outsole. The “Muse” stands out thanks to its
clean-cut lines and sophisticated design. It is the go-to choice
for the perfect streetstyle look.

puma.sportswind.gr



FASHION ROOM SERVICE

XMAS EDITION

cocktails ané Tnv ayarmuévn ABSOLUT

ATAv Ta ouoTaTika Tou Fashion Room
Service Xmas Edition To onoio mpaypaTomol-
nOnke pe peydin emruyia, yia npwtn ¢popda
oTo Hilton Athens Hotel oTig 20 AekeppBpiou!

n apTi, M6da, HOUOTIKNA, XOpOG Kal ambava

AvBpwriol amod To XwPo TNg Ko6dag, Tou
design, Twv M.M.E. kat fans Tou Bgopou mou
UETPA TIa MEPLOCOTEPA ATIO 6 XpOVIa ETUTUXI-
ag, eTuoKEGONKav To MOAUTEAEG Kal Egvo-
doxelo-oUpBOAO evw eixav Tnv eukalpia va
douv and KovTtd 26 oxedlaoTEg kal brands.

>tov 90 6podo Tou Hilton Athens pihoEevinon-
kav fashion brands, label p6dag kat a&ecooudp,
designers aAAd kat brands and To xmpo Tou
Art & Design 6rnwg: URBAN OWL, NEW CULT,
COUNTESS WILHELMINA, TSOUKNIDA,

THE FELTERS, ALEORIA, CROCHELLE,
DAPHNE VALENTE, VENIA BECHRAKI, OZON
BOUTIQUE, TOPOLOGY, JP JOHN PAN,
ARPYES, MILONAS JEWELRY WORKSHOP,
FILA, NIKA, XANA, ANTONIS KIOURKTSIS,
3QUARTERS, MIK by MIKE SPAROPOULOQOS,
KEEN ORGANIC. Ztov idlo 6podo fTav Kat
Ta ABSOLUT ROOMS ¢ o&evmvTtag Toug
VIKNTEG ToU dlaywviopoU New Designers

g ABSOLUT: DESPOTNIA, CHRYSAFIS
STEFANOS, NEU BAGS, BRAINSHOT
CLOTHING.

371G 20.00, Eekivnoe 1O peyAAo TAPTL OTO
Galaxy Room tou Hilton Athens To oroio
«BAptnKe» oTa urAe dwTa Tng ABSOLUT,
umo TIG HOUOLKEG eTuAoYEG Tou Dj Leon Segka.
Kat ¢puoikd, anmoAatoape ta Eexwplota
cocktails kaBwg kal Ta 3 mpwTtdTUTA Absolut
long-drinks dlaxpovikng a&iag ouvduaopéva
ue Ta premium soft drinks ABSOLUT SICILIAN
LEMON TONIC, ABSOLUT PINK GRAPEFRUIT
SODA kat ABSOLUT GINGER ALE!

ulous cocktails by Absolut; these were

the ingredients of the Fashion Room
Service Xmas Edition, organised with great
success at the Hilton Athens Hotel for the
first time, the 20th of December.

Party, fashion, music, dancing and fab-

Guests from the fashion and design world, media
representatives and fans of the Fashion Room
Service which counts more than six years of
success, gathered to the luxury, iconic hotel,

and met with twenty-six fashion designers and
brands.

On the ninth floor of the Hilton Hotel, guests had
the chance to check fashion brands and labels,
accessories, designers, as well as Art & Design
brands, such as, URBAN OWL, NEW CULT,
COUNTESS WILHELMINA, TSOUKNIDA, THE
FELTERS, ALEORIA, CROCHELLE, DAPHNE
VALENTE, VENIA BECHRAKI, OZON BOU-
TIQUE, TOPOLOGY, JP JOHN PAN, ARPYES,
MILONAS JEWELRY WORKSHOP, FILA, NIKA,
XANA, ANTONIS KIOURKTSIS, 3QUARTERS,
MIK by MIKE SPAROPOULOS, KEEN ORGAN-
IC. On the same floor, the ABSOLUT ROOMS
welcomed the ABSOLUT New Designers compe-
tition winners, DESPOTNIA, CHRYSAFIS STE-
FANOS, NEU BAGS, BRAINSHOT CLOTHING.

At 20:00, the big party kicked-off at the Hilton
Athens Galaxy Room, in an all blue setting. DJ
Leon Segka warmed up the crowd with his set.
And we had the chance to enjoy special cock-
tails, as well as the three original and timeless
Absolut long-drinks, combined with the premium
soft drinks, ABSOLUT SICILIAN LEMON TONIC,
ABSOLUT PINK GRAPEFRUIT SODA kat AB-
SOLUT GINGER ALE!
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URBAN OWL

DAPHNE VALENTE
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THE FELTERS
NEW CULT
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KEEN ORGANIC
FILA

MIK BY MIKE SPAROPOULOS
ANTONIS KIOURKTSIS 16



TSOUKNIDA CLOTHING

COUNTESS WILHELMINA

Photos: Pinelopi Gerasimou
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CHRYSAFIS STEFANOS

JP JOHN PAN

DESPOTNIA
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ANTONY MORATO 5518

Z'm véa kahokalptvr) cuAAoyn g Antony Morato To
XPWHA, o€ Hla eupeia MAAETA and GPECKESG KAl KahoKal-
PLVEG AMOXPWOELG, AVTIMPOCWTEUEL LA TPAYUATIKY) joie de
vivre Kal yiveTal o KUpLlog XapakTipag Ing vEag avipikng
kapvtapounag. O abAnTiopdg ouvavTa Tig vintage avaso-
p€g, Ue Ta graphic potiBa va mpwtaywviotolv. OL peuoTéQ
YPAUMEG O GUVOUAOMO HE TIG HOAAKEG Kal AVETEG UPEG,
KAvouv To avTplkd vTUGCLUO Tio eUKOAO Kal OTINATO aTod
TMOTE!

In the new Antony Morato collection, colour - in a wide pallette
of fresh, summery shades - is a real joie de vivre and becomes
the king of a man’s wardrobe. Sporty details combined with
vintage touches and graphic motives, are the stars of the show.
The flowing lines and silhouettes, as well as the soft, comfort-
able textures, create an easy, ever stylish look.

KevTikn d1dBeon: Shop & Trade (+30) 210 3408400

CONVERSE GOLF LE FLEUR

To 2018 o Tyler, the Creator anokdAuye to Golf Le Fleur*, To
ooUéVT signature sneaker Tng Converse o€ Tpia MACTEN Xp®-
pata: Geranium Pink, Jade Lime kal Bachelor Blue. Méoa og uia
«KaTalyida» ouvepyaolwv PETAEU KAAAITEXVOV KAl ETALPELQDV,
N OUYKEKPIPEVN €pXETAL YIa va Eexwplioel Kal eival pla anod

TIG TIO €vdlapépouceg ouvepyaaieg TG xpovidg. Ta Golf Le
Fleur* kukhodopoUv Kal otnv EANGSa Kal dlatiBevTtal anokAel-
OTIKA oTa kataothuata Kix ka8wg kal ota kataothuara Hotel
M\udddag & Oea/vikng, Phat Soles Mu¢padag & ABrvag.

I 2018, Tyler, the Creator, revealed the Converse, suede Golf
n Le Fleur signature sneaker. It comes in three pastel colours:
geranium pink, jade lime and bachelor blue. Among some extreme-
ly impressive collaborations between artist and brands, this proves
to be one of the most distinctive and interesting ones. The Golf Le
Fleur sneakers are available in Greece exclusively at Kix stores,
the Hotel stores in Glyfada and Thessaloniki, as well as at the Phat
Soles stores in Glyfada and Athens.

converse.gr
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VANS
MADE FOR
THE MAKERS

Vans avakolv@vel To Aavodplopa
NG ouAAoyng Made for the Makers,
n oroia ylopTtdlel Toug kabnueptvolg
dNpLoupYIKoUG EKPPACTEG Kal TIG
TOLKIAEG dNMIOUPYIKEG avalnTHOELG
TOUG OTOUG TOMEIG TNG TEXVNG, TNG
MOUOIKAG, TwV action sports kal TG
street KOUATOUpPAG. Anuioupy”BnKe yia
Va UEYLOTOTOINOEL TNV Aveadn £€TOL WOTE ol “makers” va punopolv va Kavouv 6, TL ayarouyV otnv KadnueplvotTtd
Toug Xwpig va Buaidfouv To mpoowrikd Toug oTiA. H cuAloyn Made for the Makers eival dla8éaiun oto official
Kataotnua tng Vans oto The Mall Athens.

Vans announced the new Make for Makers collection, celebrating the artists of today and their various creative
pursuits in music, art, action sports and street culture. This collection was created for maximum comfort so that
“makers” can do whatever they love the most, all day long, every day, without compromising their personal style. The

Made for Makers collection is available in the official Vans store, in The Mall Athens.
vans.eu

SISLEY 5518

H kaurmavia Avolgn-Kalokaipt 2018 tng Sisley pag
pHetadépel otn AUTIK AKTA TNG AMEPLKAG, OTIOU

o pwtoypadog Ryan McGinley dinyeital tn {wr| piag
nap€ag vEéwv pe eAeliBepo Tivela, HETAEU TNG ZAvTa
Movika kal Tou MaAumoU. H kapndvia anotelei éva
OTTTLIKO NUEPOAGYLO 6TIOU poUxa Kal MPdowTa Yivo-
vTal éva e TIG PUOLKEG UDEG Kal Ta XpWHATA, UE TOV
McGinley va avadelkvUeL TNV OIKELOTNTA TWV HOVTEAWV
TOU e aloBnotakd Kat adpoTALoTIKO TPOTIO eV Taiouv
HeTA&U Toug, dlaokedAlouv Kal ayartouvTat.

he Spring - Summer 2018 Sisley campaign takes us to the U.S west coast, where photographer Ryan McGinley captures the

life story of a group of young, free-spirited friends, moving between Santa Monica and Malibu. This campaign is a visual diary,
in which clothes and faces become intertwined with the natural textures and colours. McGinley showcases the intimacy among his
models while they have fun, play with each other and fall in love, in a sensual and enchanting way.

sisley.com



THE ONES TO WATCH

KEEPING AN EYE ON TALENT

STov unépoxo Xwpo TnG AimAdpeiou ZX0ANG Kal 6To MAAicIo Tou

New Generations Fashion Lines (NGFL) 4, sixape Tn peydin

Xapd va napoucidooupe To VEo pag project e TiTAo «The Ones

To Watch». ZTo emtuxnuévo difjuepo event (17-18 Mapriou)
0ag MAPOUCIACANE ENTA AVEPXOHEVOUG OXESIAOTEG, OO TO
XWPO TOU KOOUAMATOG, TWV pOUXWV Kal Twv afeooudp mou 3ia-
KpivovTal yia TOV EUPNHATIKO TOUG OXESIACHO KAl TO SUVAMIKO
XOPAKTAPA TWV MPOIOVTWY TOUG.

Maii pag ntav n ayarmuévn uripa Heineken Light mapéa pe v
oroia ol eTiokEMTeg Eevayndnkav ota emAeyuéva brands mou

mpav HEPog.

PINKELL

MNiow amnoé 1o veoouoTato brand
Pinkell, n ®wTewvn MNavaylwTti-
dou oxedlalel povadikda narou-
TOla Ta oroia MapdyovTal oTnv
EANGDQ, KAl OUYKEKPLUEVA OTNV
ABNva, otn Néa dhadérdela.
'OAa Ta items eivat anod dépua
Kal dlaBETouV E1BIKO AAAKO
TMATO KAl ETUNMPOCOETO APPWIEG
yla eTuriéov aveon.

Fotini Panagiotidou is the creative
force behind the newly founded
brand, Pinkell. Her unique shoes
are manufactured in the New
Philadelphia district of Athens,
Greece. Everything is made of
leather, assisted by a specially
made soft sole with additional
foam for extra comfort.

pinkell.gr

Our new project “The Ones to Watch” was presented as

a part of the New Generations Fashion Lines (NGFL) 4
event, the 17th and 18th of March, at the lovely space of the
Diplarios School of Athens. During this two-day successful
event, we brought to you seven upcoming jewellery, cloth-
ing and accessories designers, known for their imaginative

and innovative style.

Our guests visited the selective brands and tasted our favourite

Heineken Light beer.

DEBBIE TZIMA

To brand Debbie Tzima eival emi-
ong veooUoTaTo KABWwG HETPA
Alyoug pfveg Lwng, anod Tov AU-
youoTo Ttou 2017. Mpoékeltal yia
pila oelpd GOUAAPLOV UE TIPWTO-
TuTa potifa {wypadlopéva oto
XEpPL KAl TUMwHéVA Yndlaka.
Eival epuriveuopéva anoé v
alwvia opopdld g EANGDag
Kal TOUG TIO EVBLAPEPOVTES
TOALTIOMOUG TOU KOGHOU.

The Debbie Tzima brand was
launched a few months ago, in
August 2017, offering various
types of scarves in original
designs. The scarves are either
handpainted or digitally processed
and inspired by the eternal beauty
of Greece, as well as the most
interesting cultures of the world.

debbietzimadesign.com

WE WEAR YOUNG

To We Wear Young pe £€dpa tn Zavtopivn eurnvéetal anod Tov NALo
Tou Alyaiou, Ta KpuoTAAALVa vepd Kal Tn Xahapn atpuoodalpa
€vOg {eoToU amoyeUPaTOG O la KUKAQSITIKN auAn pe ¢piloug.
MNiow ano6 1o eAANVIKO brand pe TIG XPWHATIOTEG ToAvVTEG Bpi-
oKeTal n oxedlaotpla Mapita ZkAaBouvou Tng ornoiag Ta oxedla
Mag KAVOUV va avuropovoU e va €pBEL 1) ayarmuévn Moy Tou
XpoOvou. To kahokaipt.

Based in Santorini, the We Wear Young brand draws inspiration from
the Aegean sun, the crystal clear waters and the lazy, cozy, warm
afternoons in the company of friends relaxing in a Cycladic garden.
Marita Sklavounou is the designer and her colourful bags make us
look forward to our favourite season; the summer.

instagram.com/wewearyoung



MONKFISH THREADS

Ta Monkfish Threads eivat

€va brand poUxwv Mou pépel
£VTOVEQ EMIPPOEG amd To surf
culture Tng KaAipopvia Twv 60’s
Kat Tou Me&Iko evd n oudda
Tou aroteAeiTal ano abAnTég
windsurf, skate kat snowboard.
Ta items Ta omola Mapaockeu-
afovtal and BauBakt kat
papovTtal oTo X£pL, unmopouv va
dopeBoUV TO0O0 amnod surfers 600
Kal arnod KArmolov mou BEAeL va
TEL TO TIOTO TOU O €va payadi.

The Californian surf culture of
the ‘60s and Mexico are the
inspirations behind the Monkfish
Thread brand. Surfers, skaters
and snowboarders are part of its
designing team. The cotton items
are hand-sewn and can be worn
by surfers, as well as by anyone
who simply wants to go out and
enjoy a relaxing drink.

monkfishthreads.com

THEYAWNCHOKER

To TheYawnChoker eivat €va
label pe €dpa Tnv ABnva to
orolo éxel Eekabapeg emup-
po£&g and T skate kovoTNTA.
Atdhou Ttuxaio av okepTE(g OTL
0 0xedlaoTng Tou brand, A'ram,
AatpeUel To skate. KaAtoeg,
tote bags, hoodies kat T-shirts
elval peptka and ta items mou
nepAapBavovtal otn cUANOY.

TheYawnChoker is an Athens
based label, highly inspired by
the skate culture. This is no
accident, as Aram, the designer,
loves to skate. Socks, tote bags,
hoodies and T-shirts are some of
the products that complete the
collection.

theyawnchoker.com

DOUBLE O SUNGLASSES

To Double O Sunglasses ivalt
Hia eAANVIKN etalpeia pe €dpa
T0 HpdkAelo Kpitng n oroia
anod 1o 2013 kataokeudlel 0To
£pYaoTtpLd TG Xelpomointa
EUAva yuaAld kat ageooudp.

H XptoTiva kal o MixdAng eivat
ol oxedlaoTég Tou brand eva
napdAAnAa eival kat Zeuyapt
ot {wn.

Double O Sunglasses is a Greek
brand, based in Heraklion, Crete,
offering us handmade wooden
sunglasses and accessories, since
2013. Christina and Michalis, the
designing duo, are partners in life
as well.

doubleosunglasses.com

ZALU METAL BOWTIES

To Zalu Metal Bowties kata-
OKeudAlel povadikd maryov
Tou prnopoUv va popebouv
1600 anod avipeg 600 Kal and
Yuvaikeg. ZxedlaoTtég Tou Zalu
Metal Bowties eival n ZTéAAa
KL 0 Kwotag. OL duo Toug,
BAémovTag OTL 0TO XWPO NG
H6dag éxouv apxioel va xpn-
olgotoloUvTal avTlioupBatika
UALKQ, oKEPTNKAV oav aoteio
va ¢TIAEouv éva HeTAANLKO
narwytov. Kat 6tav 1o mpav
oTa Xépla Toug, NTav £pwTag
HE TNV TPMOTN Hatid.

The Zalu Metal Bowties brand
proposes, well, bow-ties for men
and women. Stella and Kostas,
the designers, took the use of the
unconventional-material-trend a
little further, by creating a metal
bow-tie for fun. The final result
was love at first sight.

zalu.gr



NEW BALANCE

THE GREY EPITOME OF |CONIC 574

yia £va iconic sneaker ané Tn New Balance To ormoio
£€xel dlaypayel Tn S1KA TOU HovadIKN opeia €8¢ Kal
TpIAvTa Xpovia.

ICONIC 574. 'Onwg JapTupd To 6Vopda Tou TpOKeITal

To ICONIC 574 éxel popebei amnd booug PEvouv averm-
péacTol ano TN P6da, akoAouBoUv To dIKO TOUG OTIA
Kal Eexwpifouv. AroTtelel de, Ml UTIEEPOYT TIPOCHNKN
oTn VIouAdna evog moToU sneakerhead. To yKpL Xpowua
Tou eival dlaxpovikd 6Twg To OTIA Kal n a&la Tou oto
street style. ‘Eva xpwpa mou €xel vIUoel iconic GIAOUETEG
HE KANPOoVOoULd TIOAADV ETAV.

To ICONIC 574 eival KaTaoKEUAOPEVO Ao premium
OOUEVT TO omnoio aykaAtalel opolopopda To oxnUa Tou,
VM TNV KATAOKEUN OAOKANPMOVEL TUNHATIKA, SIXTUW-
N Udavon. ‘Onwg oe kABe 574, n texvoloyia ENCAP
UTIApXEL OTN HeCOO0AA OTNV oroia opeileTal To povadi-
KO MATNHA Tou iconic sneaker.

CONIC 574; its name indicates this sneaker’s iconic
I status, which has been a top choice for the sneaker
aficionados for thirty years now.
This is the go-to shoe for all those who stand out for
their unique style and don't fall for fashion trends. Also,
the ICONIC 574 is a great asset to any sneakerhead’s
wardrobe. Its style and value, in an all time classic grey-
coloured package, are an ageless combination.

It’s constructed of grey premium suede and mesh, while the
574 classic ENCAP technology in the midsole cushioning
provides support.

newbalance.gr
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WISHLIST18

310 OZON EcKIVAioape Tn Xpovid Suvauika pe éva
HeydAo napTi Wishlist oto omoio ocupnepiAaBape
HEPIKGA amé Ta ayannuéva pag mpoiovTta yia To 2018.

To kGAeopa Tav ota ypageia pag, ota 250 T.4.
eviaiou xwpou oto deltepo 6podo NG Ayiou
Mdapkou 29. H évtaon Tng HOUGIKNAG avéRnKe

META TIG OKT® TO BPAdU Kal OL TIPWTOL ETUOKETITEG

Hag mepinynnkav oe pia mpwToéTUTM £KOEON
dwToypagiag. Ano peyaheg 086veg nmpofaiiovtav Ta
BivTteo mou dnuiloupynoape €181kA yia to Wishlist.

O1 kaAeopévol pag eixav ™ duvatotnta va Aapouv
delyparta tng véag oelpdg MePLMOINoNG MPOCW®TOU TNG
Bioten, eidav mpwTol To Deerupt, To V€O EVTUTIWOLAKO
Ceuydpl naroutolwy adidas Originals, popeocav Tnv
Katvoupyta cuAhoyr yualtv nAiou Komono kal sixav
NV eukalpia va doKIPACoUV arnoAaUOTIKEG HEPIDEQ
Makedovikou XaABd! Ot pouoikeg etuhoyeg Tou DJ
Alex Seyed (Minister of Concrete) dnpiloupynoav tnv
1davikn party atpéodalpa mapéa e TNy Uripa pe Tig
AyoTEPEQ BeEpUideg, T Heineken Light!

Ta brands kat ot pwToypddol pédag mou CUHMETEIXAV
oto Wishlist ‘18 eival ta akdéAouba:

Adidas Deerupt — XapaAaumnog MNavvakonoulog
Heineken Light — Bill Georgoussis

Bioten — AyyeAog MNotauiavog

Makedovikog XaABag — XapdAaumog MNavvakomnoulog
Komono — Xpnotog Thuag

The new year kicked-off with our great OZON,
Wishlist party, which included some of our favourite
products for 2018.

The party took place at our second floor, 250 sg.meters
open plan office space, 29 Aghiou Markou Street. After
eight o’ clock in the evening, the music started and our

first guests had the opportunity to attend a very original
photography exhibition and watch on wide screens the

Wishlist videos we prepared for the occasion.

Our guests received samples of the new face care
products by Bioten, admired the impressive brand new
Deerupt by adidas Originals, tried the new Komono
sunglasses and tasted some of the delicious Macedonian
Halva we offered. Dj Alex Seyed (Minister of Concrete)
warmed up the crowd with the ideal music background.
Heineken Light, the low calorie beer, complemented the
setting perfectly.

Wishlist 2018 brands and photographers:

Adidas Deerupt - Charalampos Giannakopoulos
Heineken Light - Bill Georgoussis

Bioten - Angelos Potamianos

Macedonian Halva - Charalampos Giannakopoulos
Komono - Christos Tzimas

Photo: Pinelopi Gerasimou
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H véa oelpd nepimoinong Bioten Multi COLLAGEN
aroteAeital and Tpia véa mpoidvTa mou undoyovTal
Beauatika anoteAéopata ya tny €€apAavion Twv
pUTIdWV. H Kpépa nuépag, N Kpépa vuxTag Kat o
OUMTUKVWHIEVOG aVTIPUTISIKOG 0pOg eival n véa dU-
vapn Tou bioten, Tou gvepyorolel Toug Tpelg TUTIOUG
KoAAayodvou Tou dépuatog.

The new Bioten Multi COLLAGEN line, introduces three

innovative products, promising outstanding wrinkle filling
results; a day cream, a night cream and a serum, with an
antiageing formula that activates three types of the skin’s
collagen.

Photo: Aggelos Potamianos | Model: Georgia (Ace Models)



XPNOoToIMVTAG TNV APXITEKTOVIKHA Tou KAvvaBou
g TNYN éunveuong aAAd kat wg Kupiapyxo doutkd
UALKO, To Deerupt pag divel €éva pivipalloTiko Kat
Tautoxpova ToAuNnpsd oxédlo, eubeia avapopd ota
running manoUTola tng adidas Twv ‘80s. To Deerupt
NPOe yia va knpUEEL TO AVATPETITIKO UHVUMA TNG
armoTNTag Kat Tng anpdopevng dveong o auto To
véo disruptively simple oxéd1o Twv adidas Originals.

Dressed in grid, in a minimal yet bold design, the Deerupt
is a direct reference to the adidas running shoes of the
‘80s. Both, the simplicity and unexpected comfort, are
combined in the newest, disruptively simple design of
adidas Originals.

Photo: Haralambos Giannakopoulos | Model: Michaela (Ace Models)



H Heineken® Light NpBe yla ekeivoug mou ta B¢Aouv
OAa. Kat Atydtepeg Oeppuideg kat Alyotepo aAKOOA
kat 6An tn yeuon! H véa nmpoétaon tng Heineken® pe
MOALG 3,3% aAKOOA, 86 Beppuideg kal povadikn yeuaon,
oKkomeUel va kepdioel 60eg kat 6ooug BEAOUV KATL
eAadpU, dpooepd and vwpig To andysupa HEXPL Kal
apyd to Bpddu.

Heineken Light: a beer that’s light in calories and alcohol,
yet not light in taste! Heineken proposes a new beer, with
just 3.3% alcohol, 86 calories and great taste. An ideal
choice for all of us who want something refreshing and
light, from early afternoon ‘il late at night.

Photo: Bill Georgoussis | Model: Misha (Ace Models)



H ¢nuiopévn alodntikin TG AuBEPoag Kat n pova-
SIKA TNG TAUTOTNTA OTN P6dA, anoteAolv TNV TN
€unveuong tng véag Spring/Summer cuA\OYNG Yua-
MA@V nhiou KOMONO. To brand Bswpei Tnv AuBépoa
WG TOV TOMO CUVAVTNONG KAACIK®V KAl oUYyXPOovVwV
1OEWV, € TN CUVOMIAia Toug va dnpiloupyei véa de-
dopéva oTov KOoPo TNG L6dag Kat Tou design.

The famous flair and unique fashion imprint of Antwerp,
are the main sources of inspiration behind the new
KOMONO Spring/Summer Sunglasses collection.
According to the brand, Antwerp is a place where the
classic and the modern are intertwined, creating new
fashion and design trends.

Photo: Christos Tzimas | Model: Aris Tokas (Lush Management)



H mo yAukia otiyun tng nuépag, €xel T yelon Tou
MakedovikoU XaABd og pepideg! ‘Eva anoAauoTiko
OVaK Tou eVIoXUEL TOV OpYaVIOUO Kal 00U TIPOahEPEL
duvapun kat evépyela yia kdbe dpaotnptotTnTal

The best moment of your day has the delicious taste of a
portion of Macedonian Halva! Grab the nutritious snack,
which provides you with the energy and strength you
need for all your favorite activities!

Photo: Haralambos Giannakopoulos | Model: Viktoria (Ace Models)



DO YOU
BELIEVE IN
LIFE AFTER
LOVE?

SHOT BY PETROS TOUFEXIS

Fashion editor Lazaros Tzovaras
Model Vasilis (D Models)
Stylist's assistant Aristeidis Zois
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Cacao Rocks, street artist
On his belief in the future of Athens

TpayoUdt Tou TakL Toav mou akouya 6Tav HUouv

£0nPRog, aAa akoua KL av Karnolog dev €xel akoUoeL
TOTE TO OUYKEKPLUEVO Tpayoudt propei eUkoAa va TauTioTel. To
«Aovdivo, Apotepvtapu ) BepoAivo» gival avapopd oto tpayou-
31 «Ta&dapa Puxn» Tou ouyKpoTHUaTog TpuTeg. To «ABNva,
3’ ayamnaw va g Aeg» davelouéVO arod TO OUMVULO TpayoUdt
Tou AAéEavdpou BoUAyapn 1 aAAwg the Boy. ‘EpxovTal kat GAAa
ouvTtoua, n Alota e ta Tpayoldia yia v ABRva sival peyain.

To «ZTnVv ABnva dev £xw ¢iloug» eival amod To parn

'Eypaya mpwtn popd to “Athens is the new Berlin” To 2011, av
Bupdpal KaAd, dima og €va KoPPATL Tou ixa kavel otnv 0d6
>tadiou, ot Bitpiva Tou maAloU Akpov-IAlov-KpuoTdA. ‘ERada
napéa pe 1o ¢pilo pou Pitoapvt mou Twpa et otn Né€a YOpKnN,
€puye pe utoTpodia. Ouuduat Tnv anopnuévn edroa Tou oétTav
Je €ide va 1o Ypadw He OmpéL OTOV TOIXO, HE PWOTNOE TL ONpaivel
Kal pgou eine 6TL 6a Toavtioel MOAU KOopo. Eixape HOAG prel
otV Kpion kat éviwda 6TL To BepoAivo Ba kAvel KOUPAvVTO ota
TOALTIKA pAypata anoé dw Kal MEpa, omnoTe HTAv €va MOALTIKO
oxOAlo. MapdAAnAa, moAhoi dilol pou €peuyav yla va eykata-
otaBolv oto BepoAivo eite ylati edw dev eixav douleld eite
ylati Atav o cool MOAN yia va Zeig. TéTe okEPTNKA, avTi va
dUyoupe 6Aol yia To BepoAivo yiati va unv kavoupe tnv ABnva
cool oav kL auto; ApydTtepa, O6Tav TMya oto BepoAivo amoyon-
TelTNKa Kal yUploa mow. H ABrva £xet TIOAAEG TIPOOTTTIKEG.

AvTigeT@rmoa oAU doxnpeg avtidpdaocelg yI' auto To ohdykav.
‘EpTacav oe onueio va pe ancthouyv OTL Ba e OKOTWOOUV €
pnvipata ota Kolvwvikd diktua eneldn ypdow “Athens is the
new Berlin”. O k6opog dev ndel Kakd, Aeg Kat eipal pia KOWVWVIKN
arelAr). Motelw Mwg HOvo KAAd KAVEL AuTh 1 ¢fun oTnV OAN
pag akopa kat av dev Byddet vonua 1) dev poOKelTal mote n ABn-
va va yivel éva oUyxpovo KEVTPO TIOALITIONOU 6nwg To BepoAivo.

Agv vouiZw 611 n ABYva propei va avayevvnBei eUkoAa ylati
dev eixe moTé oTn oUyxpovn LoTopia dikA TG TautotnTa. Mavta
npoorafoloe va akohoubnoel AAAa mpoTuma. Mpénel va Bpolpe
N 3IKA pag TautéTnTa. To OTL AUTH TN OTYUR €pxovTal MoANol
EEvol edw, MPOOPUYEG AANA Kal TUXOBLWKTEG amod TN Alon, ival
éva evlappuvTikd patvopuevo. To MAVIPEUA TWV TOALTION®MV
Yevvael véa mpaypata. Av EemepAcoupie Ta KOUMAEE pag, To
pPaTOoLONO, Kal EeKOANoOUE arT To TapeABoV (owg yevvnBel
KATL KalvoUpylo.

Etolndlw pia atoptkn ékBeon e 8€pa tov Yuntto. MNpoonadw
va ¢TIdEw €va HovomAaTL ou odnyei otnv Kopudr Tou Bouvou
oe eubeia mopeia Eekivwvtag and ta 6pla g MOANG. Kataypa-
dw auTn Tnv npoormdbela o€ Bivteo kal pwToypadpieg, CUANEYW
avTikeipgeva kat apfvw onuadla oto Bouvo».

Av Zeig n Kiveioal oTo KEvTpo TnG ABAvag, Ba £xeig 8¢l oiyoupa
£€pya Tou Cacao Rocks. O Cacao (katd k6apov lacwvag) givai
€vag and Toug mo evepyolg street artists Tng xwpag, mavra
XAapoyeAaoTOG Kal 3100£01IM0G VO CUMHETEXEI 0 KAAMTEXVIKA
projects yUpw amnoé Tn street kouAtolpa. Z& pia npdodarn BoOATa
OTO KEVTPO TNG MOANG evToTioANE Hia og1pd amnd kaivoUpyia Tou
«amnoTunwyara». Euynveuopéva ané otixoug Tpayoudi®v rmou
Ka0e ABnvaiog umopei va kataAdpel, 6nwg To «ZTnV ABAVO» TOU
Taki Toav, alAd kai To mo npéodpato «ABAva, 2’ ayandw va Tng
Aeg» amo Tov The Boy, o street artist npioupyei £pya TéXvng
oTOUG YKpifoug 8pdpoug TnG npwrelouoag.

to listen when | was a teenager; a song anyone can relate

to. Another song is a reference to a famous single by the
Greek band Trypes and there’s another one | borrowed from
Alexandros Voulgaris, a.k.a the Boy. More songs coming soon;
the list of the songs about Athens is very long.

44 I have no friends in Athens” is from a Taki Chan song | used

| first wrote “Athens is the new Berlin” in 2011 if | remember
correctly, next to a work of mine in Stadiou street, on the shop
window of an old glass store. | was painting with my friend
Richard, who left for New York on a scholarship. He seemed
puzzled when he saw it, he asked me what it meant and he said
that it will piss many people off. It was during the first years of
recession and | felt that Berlin will be in charge, politically speak-
ing, from now on. It was in fact a political comment. At the same
time, many friends of mine left for Berlin because of the lack of
work here or because they just thought it was a cooler place to
live. So, | thought that instead of leaving for Berlin, why not turn
Athens into a new Berlin. Later, when | visited the city, | was
disappointed and returned. Athens has a lot of potential.

Many reacted badly to what | wrote. | even received death
threats on social media because of it. People is all messed up,
like I'm some kind of social threat. | believe that such a reputa-
tion can only be good for Athens even if it makes no sense at all
or if Athens will never become a modern, cultural metropolis as
Berlin.

| don’t think that Athens will re-emerge easily; the city never had
an identity of its own. And we have to discover this identity. The
arrival of the refugees as well as of others from the West, is very
encouraging. Culture mix means brand new things. If we over-
come our hang-ups and racism or the past, we will give space to
the new.

Currently, I'm working on my solo exhibition, based on the mount
Hymettus. I’'m trying to build a path starting from the outskirts of
the city and leads to the top of the mountain, in a straight line. |
record the process on camera and pictures, | collect items and
leave marks on the mountain.”

If you live or move around the centre of Athens, you will
have seen Cacao Rocks’ work. Cacao (a.k.a lasonas) is

one of the most active Greek street artists. He’s smiley and
always willing to participate in street art projects. While
strolling around the city, we found a number of new prints of
his, inspired by song lyrics, every Athenian can relate to.

cacaorocks.blogspot.gr
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SEM, music artist

On her belief in perfect life

akouw To «Perfect Life» Tou Steven Wilson, rudvw

Tov €auTd POU va avapwTIETAL: Tola ival TéAela
Cwn, TeAkd; Mag opiletal kal yiaTi ouvexifoupe va Tnv aro-
{ntouue; 'H TouldyloTov, ylati ouveyilw eyw;

E ivat Bpadu Kuplakng. Eipal oto oritt KL evd

H auBo6puntn okéyn mou kavw adopd pia wn otn ¢uon,
Xwpig ayxog Kat Tapayn Kat xwpig tn Boun g MOAng,
éxovtag padi pou povo ta anapaitnta. Npoomadwvtag va
npoaodlopiow mota eival autd, MEGTw MAvw OTN HOUCIKA Kal
oTo Tuavo pou. Eival 6An pou n Lw1. H cuvtpodikéTnTa,
olyoupa, akohouBei. Eym ki 0 £épwTtag Tng {whGg Hou -Tiou
audIBarM\w av Ba eival oav Toug Avtpeg ToU EPWTEUOUACTE
oTn HEYAAN 0006vnN- daynTo, aydrm, ¢ppovTida Kal [ia OKETM,
yla va oteydlel Tnv Té€Aeta {wn pou. MNéoo, 6UwG, Uropei va
Kpatnoel 1 eutuyia; Mia Lwn /| povaxa otiyuég; Eyw, oav
XAPAKTAPAG, deV Propw Tapd va emdnt® va {ow To OVELPO
ue kGBe péoo, oe kABe mepiBaAlov. Eite og auth Tnv 1deatn
katdoTaon eite péoa oto Xxdog Tng MOAng o6rmou Zolpue. Méoa
OTOUG TIOAUTAPAXOUG dPOHOUG TNG, OTA WIap, HIAOVTAG HE
TIG WPEG HE AYVWOOTOUG, HabaivovTag TIq To KPUPEG Kal
TpeAEG TOug LoTopieg. Ki énetta, Ta&delovTag Kal avakaAl-
rrovTag otyd otyd 6Ao Tov KO6opo. AriapaitnTn npounbBeon
va Uropw va maifw kat va ypadw Houaotkh, HEXPL Va adprow
TNV TeAeuTaia pou nvor|. Kabmg ot okEYPelg pou TAnatalouv
TNV TMPAYUATIKOTNTA, CUVELDNTOTIOL® TO TPodaveg. AKO-

pa KL av opiZetal, dev undpyel perfect life, pa propoupe, o
KaBévag he Tov TPOTO TOU, va TNV MANOCLACOUKE OE KATIOLO
BaBuo. Motelw O6TL eTuBANAETAL VA U OTAPATHOOULE TIOTE
va rpooriabolpe. Movo £tol Ba viwBouue KaAd e Tov eau-
16 pag. Aeltepn eukalpia de Ba pag dobei».

H SEM, katda k6opo Mérm ZepepAlioyhou, Ba pmopouoe va
ATav ¢iAn cou. =1a 24 Tng Xpovia dnAwvel maiIdaywyog, Hou-
GIKOG, MavioTpla, KUKAOBUMIKRA, popavTiki. MNa va Byals: Ta
npog To {nv doulelel oTo KatdoTnua Forever 21 Kai oTov
unidAoITé TG XpOvo XAveTal pEoa OTIC MAPTITOUPES Kal

ota MAAKTpa Tou mavou Tng. Mépuoi, n Sem KukAopopnoe
To mpwTo TnG EP pe TitAo “Natural” To onoio mapouciace
otn oknvi Tou Six Dogs. AuTh Thv Tiepiodo eToIpadeTal yia
To dcUTEPO TO omoio Ba mepIAauPavel véa TnG KoupaTia,

ME BIKA TNG PWVNTIKG auTh T popd. H evopxnoTpwon TnG
véag TnG douAeldg Kal To HEAAOV TNG WG KAAMITEXVISA ThV
amacxoAouUv évrova. To emdpevo pavrefoul pag padi Tng
gival oTig 25 AnipiAiou kai aAl oto Six Dogs.

Steven Wilson. And | wonder: what is the meaning
of perfect life; how it's defined and why we keep on
searching for it? Or at least, why am | keep on searching?

1 I t's Sunday night and I'm listening to “Perfect Life” by

Spontaneously, | think of a stress-free life in nature, away
from the city buzz. There, | will need only the basics. In an
attempt to define “basics” | think of my piano and music.
These are my whole life. Companionship is certainly next
in line. Me and the love of my life - | doubt he will be like
any of these men on the big screen we fall for - and food,
love, care and a home to house this perfect life. But how
long can happiness last? I, only want to live my dream
anyhow, in any place, whether it’s within this ideal situation
or in this chaotic city, its bustling streets and bars, talking
to strangers for hours, learning about their most secret and
crazy stories. And then through travelling, discovering little
by little the whole world. And all these while playing and
composing my music until the day | die. Then, reality strikes
me and | realize the obvious; even if there’s a definition, in
fact, there’s no perfect life. Individually we can approach it
to some extent. It's my belief that we should not stop trying.
It’s the only way in order to be able to feel good about
ourselves; we only live once after all.”

Poppy Semerlioglou, a.k.a SEM, could be your friend.
At the age of 24, she is a teacher, musician, pianist, a
rather moody person and a romantic. To make ends
meet, she works at the Forever 21 department store,
while the rest of the time she’s losing herself in her
music and keyboards. In 2017, her first EP “Natural”
was released. She presented it on the stage of Six
Dogs. Currently, she’s working on her second album
which includes new music and her own vocals. At the
moment, she’s concerned about the music arrange-
ment of her new EP and her future as an artist. Our
next meeting will be at Six Dogs on April 25th.

IG: @popi_sem



Skateism, online and print
skateboarding magazine

On their belief in diversity

An&a og auTod TO CUNPTEPACHA UOTEPA amd MEVTE Xpovia

Mpoonddelag va dWow wOnon o auTto To KATAPAPEVO
Meplodiko. Autd Ta nEvTe Xpovia dev apopoloav TNV avarru-
&n tou Skateism. Qg ouvéTalpol, eyw kal o Moch nepdoape pia
SOKLUAOTLKN Kal HAAAoV adelr) epiodo. NMapakolouboloapue TL
ékavav Ta aAAa neplodikd, og Jia JATaln mpoonabela va JHiun-
BoUpe TNV erutuxia Toug. To AMOTEAECUA NTAV [IA VTPOTLACTIKN
oUyxuaon, KatL mou katalaBaivel andoAuTa Ormolog dev £XEL UTIAP-
Eel IAIKPLVNG HE TOV £QUTO TOU. IKavoTIOlOUOAE TIG AVAYKEG
TWV eKSOTWV, TWV eTALPEL®V skate, KAOMG Kal OAWV TwV AANWV
eTAlPELOV TIOU deVv eixav oxeon e 1o skate. Kaveig dev evdladpe-
poTav, kat pdAAov oUTe KL epdg pag €volade.

ZS évav 1davikd KOouo, To Skateism de Ba urmpxe. Katé-

O Moch Egkivnoe To dladlkTuako TMePLodiko pag to 2012, duo
XPOvia MpLv HETAKOW{ow otnv ABrva Kal Hou TPOTELVE va Yivw
OUVTAKTNG. € [l OTLyN) andyvwong kat 8éAovTag va Jabw Tt Ki-
veltal otV ayopd, YkoUykAapa Tig AéEelg “Athens Skateboarding”.
To Skateism.com gupavifoTav MP®TO OTIG UNXaveg avalntnong.
ZuxVvA eUXapPLOT® TNV KAAT Jou TUXN yla To yeyovog 01t o Moch
eixe emuAEEel yia 1o site AeEe1g-kAeldLA pe BAon tnv Tomnoleaoia.
AM®OG, Ta Tpayuata 6a nrav oAl dlapopeTika. H Kotvr pag
ToTn oTNnV KoOUATOoUpa Tou skateboarding Tav To mantra Tou
Skateism, kaTL Mou £Ryade vonua Kat 6Toug dUo Hag.

Moté de Bewpoloa evdlapEpouceq TIG pwToypadieg pe TUTIOUG
va Kavouv skateboard emdvw o€ MAyKAKLA KAl KaykeAa. =Zekivnoa
va Kavw skate ylati ota maidia g yeltoviag pou dpeae va Ka-
Taokeudalouv TPOXELPEG PAUTEG OTIG OToieq ETpwyav Ta HouTpa
Toug. Apeoe Kal 0’ epéva auTo. EkTipoloa TNV KouAToUpa Tou
skate, 6xt TN Blounxavia rmiow amné auto.

O Moch peyahwoe otnv EAacoodva, £€va pikpo Xwplo, To oroio
TOTE BewpoUvTaV Hid KATWG HeYAAUTEPN KWUOTIOAN. ‘EmelTa,
peTtakouloe otnv ABnva yla va yivel graphic designer. I1dpuoe to
Skateism, To ormoio avartuxBnke otav yivaue ¢pilol. H aknbela
elval 6TL LoploThHKape va opyavwooule uneppiAddoga event, va
paléyoupe XprpaTa, mpoonadmvtag naparinAa va npoBailoupe
TO MEPLODIKO Pag. Bpednkape povol oe ateleiwta tagidia pe tpé-
vo, heBuopévol ota vnold kat oto Face Time. AAN\A dev népaoce
oUte Pépa xwplig va oulntiooupe. Autd Ta nMEvTe Xpovia dev
eixav va kavouv povo pe Tnv avarnruén tou Skateism, aAAd kal pe
™ ¢hia miow ano 1o gyxeipnua.

Zulntouoape yla téxvn, ok, diy, kKaBwg Kal yla to nwg e&eAiooo-
VTav Td MpAdyuata og TMoALTIONIKO eninedo. Kal ouveldntorolfoa-
ME OTL auTég ol ou{nTnoelg pag evBouaialav MepLocoTEPO. Z1yd
olyd, BgA\noape va WANCOUE MEPLOCOTEPO HE £va SLAPOPETIKO
KOLVO To oTolo vikBape 6Tl dev eixe pwvn. ‘000 MEPLOCOTEPEG
ouvevTeUEEIG KAVaE, TOOO MEPLOCOTEPO CUVIEBNKALE E TO
underground Kat Toug TePLBWPLOTIOINUEVOUG, KAl TIAPAAANAA EViw-
6a 6M\0 Kal TIEPLOCOTEPO ATIOYONTEUNEVOG HE TN Blounxavia rmou
dev MpPOBaAAe OAOV AUTOV TOV KOGHO. AUTH N AMOYOY TEUOT] HAG
odnynoe va evioxUooupe To Skateism kal va To mpowBNooUPE WG
To mpwto Diversity Skateboarding Magazine.

AuTO g onuaivel 6TL xdoaue TNV Tiotn pag oto skate, aAAd 611
avakaAUyape tTnv Mpaypatikn pag motn. AuTto nou B€Aape tav
va dwooupe Brua og éva dlapopeTiKO Kolvo. ‘Oco autd To Brua
kat o 6pog Diversity Skateboarding Magazine eivat xpnotua, To
skate de Ba eival TéAelo. Ze €vav 1davikO kKOOWo To Skateism de
6a ftav anapaitnto. EAv autdg o KOOWPOG YivEL TTOTE TPAYHUATIKO-
Ta, 6a xapoUue MOAU va To eyKaTtale{poupe».

god-honest conclusion I've come to after five years of

trying to get this damned magazine off the ground. These
five years were not about the growth of Skateism. As a partner-
ship, Moch and | were tentative and naive; we watched what
other magazines were doing in a vain attempt to emulate their
success. The result was shameful confusion, something that
anybody who’s ever not been true to themselves understands
all too well. We pandered to the publishing industry, to skate
brands, to non-skate brands. Nobody was interested, and |
suppose neither were we.

1 I n an ideal world, Skateism would not exist. That’s the

Our online magazine was started by Moch in 2012, two years
before | moved to Athens and he invited me in as editor. In my
desperate plea for a life out there, | turned to Google. Skateism.
com ranked first when | searched “Athens Skateboarding” and

| often thank my lucky stars that Moch had targeted his SEO
locally back then - things could be very different. “Our common
belief in the culture of skateboarding” was the Skateism mantra,
and it resonated with us both.

See, | never found looking at photos of dudes on handrails
interesting. | never got excited by new shoes or tour interviews.

| started skateboarding because the people on my street liked
building dodgy-ramps and falling off them, and so do |. We had a
steadfast appreciation of skate-culture, not skate-industry.

Meanwhile, Moch grew up skateboarding in a tiny Greek village
called Elassona, then a slightly larger town, and then moved to
Athens in pursuit of a career as a graphic designer. He founded
Skateism, but only when we became friends did Skateism de-
velop. We struggled, organising over-ambitious events, scraping
together web-hosting costs, and trying to get our magazine
noticed. We found ourselves alone together on endless train
journeys, on drunken island-trips, on FaceTime, really putting
the hours in for next-to-no reward. But | don’t think we went

a day without talking, so those five years were not about the
growth of Skateism, they were about the growth of the friendship
behind it.

We spoke a lot about art, sexuality, diy and the way the culture
was going. We realised that it was these sorts of conversations
that excited us most. Slowly we sought out more conversations,
with a more diverse group we felt were barely heard. The more
interviews we conducted, the more faith we developed in the un-
derground and overlooked, and the more disappointed | became
in the industry that was not promoting them. From this frustration
Moch and | built up the strength to out Skateism as the first
Diversity Skateboarding Magazine.

That'’s not because we've lost faith in skateboarding, it's
because we’ve found that our real belief is in giving people a
platform. And as long as that platform is needed, as long as a
“Diversity Skateboarding Magazine” is needed, skateboarding
will not be perfect. In an ideal world, Skateism would not exist,
so if that world ever comes I'll happily let it die.”

42



Shot by Christos Simos aka Moch

O Osh QpB6e amo Tnv AyyAia otnv ABRAva, ykoUykAape
“skate in Athens” kai BpAke To Skateism. Magi ue Tov
18puTH TOU, Tov 23xpovo ToTe Moch, Egkivnoav va kavouv
mativi padi, £yivav koAAnToi Kal avakaAugav noéco moAu
TOUG EVWVEI N 310POPETIKOTNTA TOUG KAI TO KOIVO TOUG
nmabog yia To skate. O Osh wg piIAdAoyoq £Bale Tig AEEelg,
o Moch wg ypadiotag €épTiage To layout kal kAnwg £To1
dnupioUupynoav To NpwWTo NePlodiko skateboarding oTov Ko6-
opo Tou pIAd yia diversity. ZTo Aavodpiopa Tou EPIOSIKOU
oTnv gunopikn £ékBeon Bright oto BepoAivo Tov nepacuévo
lavoudpio épTacav kKaBuoTepnuEVol KATA pia wpa, yia va
Bpouv Hia oupd amod yuvaikeg, queers, Kal EMPAVEI§ pro
skaters va Toug nepIPEVOUV YIO VA TOUG ayKaAIGoouV Kal
va Toug mouv respect. ‘HTav KAaTi mou d&v gixav ¢pavraoTei.
ZAMEPQ, EXOVTAG EEKIVAOEI IE TIG TIPWTEG MEYAAEG OUNPW-
vieg ME EPMOPIKEG £TAIPEiEg, opyaviopoUg kal communities
Kal éxovtag eEaodaliosi dicBvn diavoun, eToiadovrai yia
TO 3cUTEPO TEUXOG KaI TO AAVOApIoUd Toug oTnV APEPIKN.

When Osh came to Athens from England, he googled
“skate in Athens” and found Skateism. Together with the
magazine’s founder, the twenty-three-year-old Moch, they
started skating together, became best friends and discov-
ered a common ground on the passion for skate and diver-
sity. The teacher Osh wrote the texts and graphic designer
Moch was in charge of the layout. The result was the first
diversity, skateboarding magazine in the world. The launch
took place last January, at the “Bright” fair in Berlin. They
arrived late and found a queue of women, queers and fa-
mous pro skaters waiting for them to hug and greet them.
It was unimaginable. Now, having the first major deals with
commercial brands, organizations and communities under
their belt, and having secured international distribution,
they are preparing for the second issue and a launch in
the U. S. market.

skateism.com
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Anna Papathanasiou,

visual and vocal

artist

On her belief in art as a way of life

1l0TEUW OTNV TEXVN, 0 KABE TNG HopodN.
<< I_I Eunepiéxel 6Aa autd xwpig Ta oroia dev

MMop® va ¢avtaoTw TV Unap&n Hou.
Siyoupa Ba kaTolkoUoe Karmola AAAN Héoca oTo ocwua
Hou Xwpig Téxvn. MNa euéva, eival To medio oto omoio
ouvavTioUvTal Kat XopeUouv mapéa To XloUpop, o ¢po-
Bog, n dnuioupyia, n aneAruoia, o £pwTag, n aANwAELQ,
n anoyonTeuUon, o0 evBouolaouog, n Babld utap&lakn
oKEYN, 0,TL Hag KaBLoTA avBpwroug, 0,TL KL av auto
onuaivel. H mpoUn6Beon yia tn dnuoupyia ivat n
po60O¢eoN. H ekAettuopévn npodBeon eival mpoidv
avepwrivo, apa motelw otov AvBpwro. AToTteAel
ouyXPOVWG TO TILO OOPPO, TO TIO OKANPOG AAAG Kal
TO IO €UTAAOCTO UAIKO. EipacTe €dw mou €ipaoTte eV
yvwpiloupe 6TL dlateAoUpe UTO avtioTpodn HETPNON.
KavovTag téxvn aprvoule mow pag Ta Yryuarta Tou
MPoowTikoU Pag MOAITIOHOU, oav Bpaliopata apyalo-
AOYIKNG onpaciag mou pe tn oslpd Toug evTacoovTal
oe €va eupUTePO GUVOAOD, O€ £va KOLVWVIKO TAaialo.

Motelw otnV TEXVN Ylati eival n anoAutn Eékppaon
NG dimoAilkng {wng nag. Eival ekel, epeig amwg To
€E£aokoUEe Kal aAVaETPLOMACTE e TOV €QUTO HAg Kal
oTn ouvéxela pe 1o 6Ao. Mia wypadla yI’ autdv mou
v £dpTiage evdexoNEVWG va elval £va onapayua, pia
Kpauyn, yla keivov mou tn BAEénel ival pia xelpovopia
oe [ia erudavela xaptioU, Kat To avtibeTo. Motelw
otnv TEXVN ylati eival évag KwdIkag: AAAeg dpopég
ouVvValoONUATIKOG Kal MPWTOYOVOG, AAAEG TIOALTIKO
Havip€oTo N am®g pia kivnon eKTovwaong MepLoceU-
oUMEVNG EVEPYELAG TIOU TIPETIEL VA SLOXETEUTEL Yia

va ouvexloTei n por|. Kal kanwg €101, ouveyilel kal
ouveyitw...»

H Avva MNamaBavaciou -yia Tov KAAAITEXVIKO KOGHO
Luna- cival To an6AuTo KopiTol Tou ofjpuepa. Oa Tn
OuUVAVvTAOEIG To Mpwi otV AvaTaTtn ZXoAA KaAwv Te-
XVWV TNG ABAvAg 6Tou OAOKANPWVEI TO HETATITUXIOKO
NG, o€ Kanoia ¢pwroypadion yia To lookbook dia¢o-
pwv eAAnvikwv brands To peonuépl, v Ta Bpadia
08a Tn BpeIg 0T OKNVA WG BaciKA ¢lyolpa Kal pwvh
TnG prmavrag Puta Volcano. ‘Opwg, n ‘Avva poiadel va
Hn oTapartasl moté. PTIAXVEI OKNVIKA Yia TTApAoTA-
ocig, {wypadilel Javiwdwg oTo ateli€ TG, Xopelel
Me Ta Dr. Martens Tng kai kanola oTiypn 6a kavel éva
S1dAcippa yia va ocou MIAROEl HE EVOOUCIAoHO yia TO
Toup ota BaAkdavia rou eToipdlel To KaAokaipl ue To
OUYKPOTNUG THG.

everything | cannot live without. Without it,

| would be someone else. For | believe, art
combines humour, fear, creativity, despair, love, loss,
disappointment, deep existentialism, everything
that makes us humans whatever that means. In
order to create we need intention, and sophisticated
intention is human, so | believe in mankind; it is the
most beautiful, tough and, at the same time, pliable
material. We are in this moment, knowing damn well
this is also a countdown. Making art it means we are
leaving personal traces behind, much like fragments
of archaeological significance.

(44 I do believe in art, in any form of art. Art is

| believe in art because it is the absolute expres-
sion of our bipolar life. It’s always there; we're just
practising, fighting with ourselves and with the whole.
A painting may be an artist’s cry, perceived by others
as a gesture on a paper, and vice versa. | believe in
art because it’s a code; it can be an emotional and
primitive code, a political manifesto or a decompres-
sion of the excess energy that needs to be chan-
neled in order to flow. And so it goes.”

Anna Papathanasiou, a.k.a Luna, is the absolute
girl of our era. She divides her time between the
Fine Arts School of Athens completing her post-
graduate diploma, and studios where she poses
for the lookbook of some new Greek brand. At
nights, she performs on stages as the lead singer
of the band Puta Volcano. Anna seems restless;
she works as a set designer for the theatre, she
paints in her studio and dances the night away in
her Dr. Martens. And between all that, she speaks
candidly about her upcoming, summer tour in the
Balkans with her band.

IG: @anna.papathanasiou



lason Laios, model
On his belief in beauty

<< M 0, OUYKEKPIUEVA TEPUAL, TIOU £xaoa KABe

evBouolaouod yia Tn douleld aAAd emavABa oxeTIKA
ypnyopa. Eival pia douAeld mou pou mpoopépel TepdoTia
Xapd, eivat euhoyia va {w péoa o auTtd Tov KOGUO. Agv
npoBAnuaTtifopat 1dlaitepa yia otnv Mopeia Hou wg HOVTE-
Ao, MePLOCOTEPO E0WTEPLKOUG MPORANMATIONOUG £XW 6CO
MEPVAEL 0 KAlPOG, OXETIKA e TN w1 Kal TN YEVIKOTEPN
eEENEN pou.

€ TO MOVTEALVYK aoxoloUpal TEvTe Xpovia, Ta

Yrdpxel MeplOCOTEPOG EMAYYEAUATIONOG OTO EEWTEPIKO,
elvat Aoyik6. ‘Oco peyaAUtepo budget untapxel avarrtlo-
OOVTAL EUKOAOTEPA O EMAYYEARATIONOG KAl n opydvwan.
Edw aképa To maleUoupe Kal maldeudpaote. Me pwTd-
Ve KaTdA KalpoUg oplopévol TL va kKavouv yia va yivouv
HovTéAQ Aeg Kal ival To To eUKOAO TIPAYHA OTOV KOGHO.
O k6opoG Kapld dopd dev pnopei va kataAapel 6TL mapd
™ AAuYn mou €xel 0 XWPOogG, TO va ical HovTéNo eival
pla douleld, kat pdAlota okAnpr. ‘Ocol, Aotrnov, BEAouv
va v kavouv Oa npénel va apootwbolyv, va epyactolv
oAU Kal va OKEPTOVTAL TIAVTA TO EVOEXOUEVO TOU eEWTE-
pLKOU.

‘Otav £€puya Mp®TN Gopd oTa (KOOI LOU OTO EEWTEPLKO
yla va ouppeTdoxw oe fashion week kat €ida nwg vrlvetat
0 KOOPOG TNG HOdAG eKel, AvolEe UMPOOTA Hou £va VEo Te-
dio ékppaong kat £Tol, apxlla va neipapaTtiopat. To oTIA
Hou Ba éAeya OTL eival pok aAAd YEVIKOG TipocapuoleTal
avaloya pe TNV rnepiotaon Kal tn d1a6eon Hou.

Aev éxw ayarmpévo fashion designer. ¢Bopal kat ekTL-
M@ TN doUAeld KATIOIWV TIOAU YVWOTOV OXESIAOTMV OTO
eEwTEPLKO, OMWG auTtn Tou Ricardo Tisci. QoTd00, Hou
ap&éoouv Kal HIKpOTEPOL 0 dvopa oXedLAoTEG, OTIWG Ol
KTZ kat o Bobby Abley.

‘ONog auTog 0 B6pUBOG YUpw amod Ta MeploTaTikd oeEoua-
AIKAG TapevOXANONG OTO XWPO TNG H6dAg Hou eival oAl
duadpeoTta. Mpoowrikd dev £Xw eUmeLpia, UTIAPYOUY,
OUWG, dUo OYEelg Ot KABe vouloua, auto TuoTelw. Ydp-
XOUV HOVTEAQ TOU Uropel Kat va To MPokaAoUV Je Tov
TpoMOo Toug Kal AAAa Tou d€xovTal TETolou idoug mape-
vOXANoN evd dev TO eTISLOKOUV. Oewp® OTL TIPETEL TIAVTA
oTn douAeld va Kpatdue anooTtdoelg. Eyw TIg KpaTdw Kat
VIOOW aopaAG».

Oa Tov 3¢Ig va XopeUel oTa ayarmuéva Tou clubs Tou
KEVTPOU, va Tiepvasl BIacTikOg ue To book Tou amé Tnv
Ai6Aou, va diaBalel To ayanmuévo Tou BiIRAio 6To NETPO.
0 ldoovag Adiog, sival éva ané Ta yovTéAa Mou ayamape
oAU oTo OZON yiaTi d£v apKeiTal HOVo oTNV EEWTEPIKNA
TOU £IKOVA: avnoUuXei, EVHEPWVETAI Kal TipooTadei va
eZelioosTal d10pKWG. ‘EXEI TEPTIATHOEI O MAGAPEAEG ON-
HAVTIKQOV OiKwV Kal £X€I Toapel yia Kaumdavieg disbvolq
akTivoBoAiag. H 31k Tou Aduyn dpwe dev mieplopileTal.
Oa Tn BPEIG OTOV TPOTIO TIOU OKEPTETAI KAI OTA HATIO TOU
otav oou PIAGEL

(44 I work as a model for five years, the last three full-
time. There was a period when | lost my enthu-
siasm, but | came back to my senses relatively

quickly. It’s a job which offers me a lot of joy, | consider

it a blessing to be part of this world. I'm not particularly
concerned about my modelling career; as time goes by,

I’'m mostly worried about life and my overall evolution as

a person.

Things are much more professional abroad, and it makes
sense. The bigger the budget the greater the profession-
alism and the organization of the business. In Greece,
we still struggle. | get asked what it needs to become

a model as if it’s the easiest thing in the world. People
cannot understand that despite the glamour, this is still a
tough job. So, those who want to become models must
focus on it, work hard and think of the possibility to move
abroad.

| left Greece for the first time when | was twenty years
old to work in fashion week. Noticing how fashion people
dress, a whole new chapter of expression opened for me
and | started to experiment. My style is mostly rock, but

| adapt easily to any occasion, and change according to
my mood.

| don’t have a favourite fashion designer. | respect and
appreciate the work of some very famous designers
abroad, as Ricardo Tisci. However, | like less known
designers as well, such as KTZ and Bobby Abley.

| find the buzz around sexual harassment in the fashion
industry rather unpleasant. | haven’t had a similar
experience, but there are two sides to every story. There
are models who suffer this kind of harassment and at
the same time there are models who provoke such a
behaviour. | believe that we should always keep our
distance. | do so and | feel safe.”

lason can be seen dancing at his favourite clubs
downtown, walking along Aiolou street with his book
or reading on the subway. He’s one of our favourite
models here at Ozon because he’s not just count-
ing on his looks, but he worries, gets informed and
evolves, non-stop. He’s walked famous catwalks and
took part in international campaigns. He has a glow
that’s not restricted. His mind and eyes shine bright.

IG: @iasonas_laios
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Aram Barsoumian, Street wear

brand founder

On his belief in authenticity

pxo6uevog arno T Bnputd otnv ABnva to 2014, nTav

<< E pia oAU wpaia petdpaon Kabwg To OKNVIKO eKel

eixe ylvel apketd BapeTd Kal povoTtovo. ‘Hrav pia
pouTiva Kal 0 EpXOUOG Hou oTtnv ABTva, Tapd TNV OLKOVOWLKY
aoTadela Tou avTigeT@mle 1 TOAN, Ye ékave va vihbw oav
KATOLoG va e XaoToukilel. Kadbe puépa ouvéBatve kat KATL
Katvoupylo.

To brand poUxwv, TheYawnChoker, yevvinOnke mplv ano £va
XpPovo, oTig 20 MapTtiou. ToTE EgKiviioae TP®TN $opd TIG di-
adlkaoieg yla TNV Kataokeun evog website kal va xTioupe To
brand navw oe autd. Mpoomabolie va Unv €XOUE GUYKEKPL-
HEVOUG OTOXOUG TOU TUTIOU «Z€ €vav XPOVO TPETEL va €XOUHE
KAVEL QUTA».

Ta neploocdTEPQA brands mou BAEMOUE, KATIOIEG POPEG KAVOUV
evolad£EPOVTA MPAYHATA TIOU HAG APECOUV KAl HETA EVTEANG
Eadvika KAvouv To akplBwg avTtifeTo. lowg ylati mpooma-
BoUv va au&noouv Tn yKAaua Twv mpoloviwy Toug. QoTd00,
HeTd To brand xavel Tnv aubevTtikoTNTa Tou. Xwpig d1dbeon
Yla KPLTIKY], Ba MPOTIHOUCAE va £XOUKE TEVTE dlAdPOPETIKA
MPAYHATA, av dev HMopoUCape va OKAPPLOTOUNE KATL AKOUN
TOU va Hag apéoel TpAayuatikd. e Karoloug 6a apéoouyv, oc
AaAAoug OxL Kal ival arnodeKTo. OEAOUE VA KPATHOOUUE TO
local kal To street oToixeio. AUTO UTIAPXEL OTO HUAAOG JaG Kal
TIG MePLO0OTEPESG POoPEG eival To HeyaAUTepo Ayxog Hag.

OmnodTe, AUTO TIOU KAVOUE, TO KAVOULE Yld TNV KOUATOUpA
Hag Kal To Kavou e €d®. MioTeUoupe TPayaTikd nwg 1 1d€a
evog avBpwrou propei va avarttuyxBel povo pe mn Bonbela
NG KOWVOTNTAG. ATO TOUG PAPTEG HAG HEXPL TOUG EUTIOPOUG
Alavikng 6Aol katahaBaivouv Tt {nTAue Kal pag 1o divouv.

ApPKETEG UMIOKOUATOUPEG Kal aveEaptnta labels eruBiwvouv
Katd KUplo Adyo [e Tn oTNPLEN ek TV £0w. AMo TNV adoaoiw-
on ekeivwv ou BENoUV va Kpatrnoouv Tn ¢AdGya {wvTtavr Kat
kavovtag B86puBo. Kt 6Tav yevvnbei Eéva TETolo brand, mpénet
va looppormoel HeTAEU KEPDOUG, TOLOTNTAG KAl AUBEVTIKO-
nTag. Av aropakpuvBel and 1o €va yivetal un Blwaotuo, av
anopakpuvOei amnd ta aAla Ba deixvel ArinoTto 1 $TNVoO.

>T0X0G Hag dev eival amwg va dnuloupynooupe TipoidvTa,
aAA@ n opoyevoroinon Kat n dnuioupyia KowoTHTwy, N uro-
otNPLEN TNG okNVNG Kal let it snowballl».

MeTaképioe ané Tnv Bupntd otnv ABRva kai péoa oc Aiyo
Kaip6 dnuiolpynoe To 31K6 Tou street brand. O 27xpovog
A’ram piAdel pe na0og yia To “TheYawnChoker” kai yeAdel
KGOBs Ppopd mou Tov pwTAVE TI onuaivel. OEAel va Peivel €30
yiati motelel oTnv auBevTikOTNTA TG ABAVAG NEPICOOTEPO
amd moAAoUg A@nvaioug.

(1 M oving from Beirut to Athens in 2014, it was a
really nice transition for me. The street scene had
become pretty much dull and absent there, every-

thing went into one direction. It was like a routine and then

coming to Athens, even though a city considered financially
unstable, it was like someone slapping you. Everyday there
was something new.

TheYawnChoker was born exactly one year ago, at March
20. It was the first time we actually signed up for a website
and we started building on it. We still try not to have specific
goals in terms of ‘by this time next year we will do this”.

Most of the brands that we see, sometimes they can make
nice things that we like and then suddenly they do the exact
opposite, perhaps because they try to increase the product
range. But then the brand loses its authenticity. Without
judging, we’d rather have 5 different things, If we cannot
come up with more stuff that we ourselves, really like to see.
Some people will like them some people won’t and that’s ok.
We really want to keep it local and street, this is what'’s in our
head, most of the times, it's like the biggest anxiety.

So, what we do, we do it for the culture and we do it locally.
We strongly believe that a person’s idea can only spread with
the help of a community. From our tailors to our retailers,
they understand what we want and they give us what we
want.

Many subcultures and independent brands survive first and
foremost from internal support. From the dedication of those
who want to keep the flame burning and by making noise.
And when a subculture brand is born, it must strike a balance
between profit, quality and authenticity. Too far one way, it
risks becoming unsustainable, too far the other, it will look
greedy or cheap.”

Our aim is not only to make merchandise, but also to pierce
homogeny, create communities, support the scene, and let it
snowball.”

He recently moved from Beirut to Athens and within a
few months he founded his own street brand. A’'ram is 27
and talks passionately about “TheYawnChoker” smiling
each time he’s being asked about its definition. He wants
to stay in Athens because he believes in the city’s
authenticity, maybe a bit more than some Athenians.

theyawnchoker.com
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OR WHAT | BE| IEVE IN

WORDS BY
MENELAOS KARAMAGHIOLIS

VTAw |E aMOOTOUWTIKA TaxUTNTa: “de Bupapal”.

O MNwpyog pou ZHTNoe va WANow Yia TOUG VEOUG,
ToV £pwTa, TNV Motn. H AéEn vedTNTa e PpLkAPEL, OTO
AKoUoMA TNG pavtalel NON YEPOVTIKA. ZuveldnTtornoinoa
OTL KATIOU BaBLd TioTeUw aKOUA OTOV £pWTA TIAPOAO TOU
MOU €XeL TIPOKAAEDEL TIG MEYAAUTEPEG KABUOTEPNOELG
otn {wn Hou. AUTEG oL KaBUOTEPNOELG £XOUV VA KAVOUV
ME TNV eMiTEUEN TWV OTOXWV €VOG KAVOVIKOU avBpw-
Tou (YlaTi TEAIKA UTIAPXEL KAl 1) ETAOYT) TOU va unv
eloal kavovikog). AnAadn, e Toug TPOTIOUG TIOU KAVE(g
eVNALKIOVETAL EYKAIPWS, OPYAVAOVETAL ETIAYYEALATIKA,
arokaBiotartal pe otabepr) dSouAeld, aodAALon, HOVIUN
ePWTIKN oxéon KTA. Ol «KaBuoTEPHOEIG» WOU AUTEG OU-
vodeUTNKayv and évav OYLUo MAALUTAdIoNS Tou £0KAOE
MOTN HeTd ta 30 péoa and UIKPEG Xapapadeg otn Zwn
€evOG 0oBapodpavous -wG TOTE- UIKPOUEYAAOU.

M €14 ta 30 6TaV HE pwTOUV TNV NAKia pou arma-

Ae viwBw kapia ouyyévela pe 6ooug pe arokaholv ou-
VOUNALKO Toug. Mvopat éEalAog kdBe popd ToU aKkoUw
$pAcelg Mou apxifouv e VOOTAAYIKA «KATIOTE» E OTOXO
va uroTipfoouy To ofjuepa BeotolbvTag K eEwpaifo-
vTag 1o mapeABov. Kt autd £xel va KAvel akOua Kal pe

™ dekaetia Tou '90 Mou yia péva poldlel phe £va apkeTa
KOVTIVO X0€eG. TOGO KOVTIVO TTOU UMop® va emavagpé-

pw HUPWSIEG KAl ouvaloBAaTa Mo pe TAAKwVAV OTO
0Th00¢g ue éva Bapog addpnTto. M autd éxw oAokdbapo
OTO MUAAG Pou TG eival va avdpwveTal kaveig oe évav
KOOMO YeUATO alo16d0Eeg, unepdialeg Kat popeUEVEQ
MA\Aveg- o évav KOOWO Tou o€ TiElEL va TLOTEUELG OE
a&ieg AaipaoTailioTikeg (€TOL TIG elmape OTIG ApXEG TOU
210U awwva) Kal olkovopoAayveg, mou de Bonbave va
MEYAAWVELG EUEAIKTA, AVTEXOVTAG Kal dlekdlkwvTag. H
TEXVN, UOTEPA ATIO XPNOLUEG AMODOUNOELG, ETIAVATIPOCDL-
oplopoUg Kal apalpéoelg, dpxloe va Tahanwpeital ekel
YUpw otNnVv aAAayf Tou aiwva and tnv EAAeYn nmotng

o€ KATL TPOPOBOTIKO KAl UTIOOTNPLKTIKO Kat ApXLoe va
duokoAeUeTal va poadlopioel To endpevo. To (3lo Kal ot
{wég pag. Kat kupiwg Tig wég ekeivwy mou yevvhOnkav
Kal peydAwoav Tig dUo dekaeTieg yUpw amd Tnv aAlayn
Tou alwva. ‘Qomou HpBe n KataoTpopiki Kpion Kal padi
NG ol eukalpieg va enavamnpoodioplotolv Ta autTovonTa
Kal Ta dedopéva.

MeyahwvovTag pabaivel kaveig 61t TimoTa dev eival de-
Souévo: aAla kal 6oo eival dedopuévo Uropel va €xet v
avurépPBAnTn kKavAa Tou, Ikavh va eEacdalilel duvapikn
OUVEXELA WOTE VA OTAVELS TOV KOO0 gou Eavda KOVTpa
OTIG ouveXelg avTIE00TNTEG Kal OTa eUnddia. AuTtd pou
Ta Eavapabaivouv Twpa ot katvoUupylot pou dilot, Tou
eloéBaAav otn {wn Hou oav amod Pnxaving Bgoi yla va pe
YAITWOoOUV and pia KALAKTNPLOKA Kplon, Kal pe Kavouv
va enavanpoodlopifopal Kadnuepvd, XTurmuévog Kata-
KoUTeAa armod Ta Ad6n pou: 60oa KAvelg acuveidnta kata-
belyovTag 0Tov aQuTOHaTo HNXaviopd g dikatoAoyiag.

PHOTOS BY
PINELOPI GERASIMOU

neous reply is “l don’t remember.” Yorgos asked

me to write about youth, love and faith. The word
“youth” freaks me out; it sounds so outdated. | realised
that deep down, | still believe in love, even though love
has caused some major delays in the course of my life;
delays in achieving my goals, the goals of a normal
person that is (yes, we also have a choice not to be
normal), meaning the ways each one of us comes of
age on time, has a professional life, gets a job, a social
security number and a steady relationship. These delays
were accompanied by a belated child-like attitude, of a
thirty-year-old young adult.

Q fter thirty, when asked about my age, my sponta-

| feel no affinity for anyone who calls me a “peer.” Nar-
ratives starting with a “back in the day” in order to un-
derestimate the present and embellish the past, appall
me. This applies to the 90s as well; to me it seems like
yesterday, so much so, that | can still recall the smells
and feelings that would burden me unbearably. That’s
why | know very well how it is to grow in a world full of
optimism, overwhelming fallacies, lifestyle hallucinations
and money-driven attitudes. Assets that do not help one
grow, become versatile and fight for what is deserved.
Around the turn of the new century, Art, after useful
deconstructions, redefinitions and deductions, begun a
sufferable journey lacking faith in a support system from
which it could feed off and thus became unable to deter-
mine any upcoming ways. So did our lives, and mainly
the lives of those who were born and raised during the
last two decades of 2000. Then, recession hit us along
with the opportunity to redefine what was considered a
given.

Growing up, we learn that nothing is a given, but even if
it is, it can still be charged with such an unmatched turn
on, that could guarantee a dynamic attitude against all
obstacles in order to reestablish the world. | learned all
these from my new friends, who invaded my life as Dei
ex machina, to save me from my midlife crisis and force
me to redefine myself, struck by my mistakes; the kind
you unconsciously make by resorting to excuse defense
mechanisms.
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de pwTAve NALkieg kat AAA OTEPEOTUTIKA. Z€ KOLTAlouV

anabeiq 6Tav nag va PeAlioelg KAva VOOTAAYIKO «KATo-
Te», EMAVATIPOTOLOPIZOUV HE IBLOTUTIO TPOTIO TIG MAPADOUEVES
a&ieg, BaplolvTal TIG HOKPOOKEAEIG apnynoeLg avauvioewy
Kal i€ OUVOTTTIKOUG TPOTIOUG TA «YAUAVE» KAl TA AKUPWVOUV
O0Aa xapoyeAwvTag. Kabwg yevviolvTav kat peyalwvav To ‘80,
TO '90 Kal OTIG ApX€G Tou véou alwva, TapdAAnAa pe tnv evou-
vauwon g peoaiag Ta&ng (Mou wg TOTE HTaV HOVIUA UTIoRab-
MIOPEVN), KEPDLOAV PE AUTOVONTOUG TPOTOUG OAA TA TIPOVOULA,
TIg eAeuBepieg, Tn ppovTida Kat TNV oTpPLEN. ‘Ooa, dnNAadn,
dev eixav ¢pavrtaotei ol mponyoupeveg yeVIEG. KL auTd Toug
£0woe aAAG Toug HM\OKape KIOAAG o€ €va UTIOUAO OLKOYEVEL-
0KPATLKO GUCTNA TIOU TIoU ApxLloe va etmpeddel kaBe TTuxn
NG {wNG Toug. BpéBnkav pnepdepévol avaueoa OTo TIACOKIKO
dNUOCLoUMAAANALKO OveLpo TIoU 0dnyel TNV MPowpEN oUVTAgn
(KL UoTepa “Ba kABeoal”) Kal OTn VEODNHOKPATIKY) «KATATKEUT)»
mou oou eEaodalilel dlapkn mpooTaacia arnod Tov MPOCWIIKO
00U TIOALTEUTH.

I—I olol eival autoi ol pilol kat G To KAvouv; Katapxdag

Me evoxAei mou n kpion tng delTepng deKaeTiag Tou alwva
€EoAoBpeUiel apyd Kal adlapapTupnTa Ta BACIKA KOWVWVIKA
SIKALWUATA KAl TA KEKTNUEVA: 60A ATIOKTHONKAV e KOTIO Kal
MoAANG BUpata. Amd TV AAAn, n Kpion katddpepe va umovoueU-
O€l AUTEG TIG dUO MAPATIAVW KOUHATIKEG TAAVEG KiL EapVIKA
«a¢pnoe» Ta madld autd oto dpOdHo -Kal HAAloTa PeyaloUTolka
Tua, Oxt o nAkia ‘OABep TouloT woTe va {HOOUV TOUAGXIOTOV
TO dpApa TOUG TIO CUVAPTIACTIKA HE TO TapauuBlacua Tou
opdavou HiKpoU Tatdlo’. ANAOL Ue TIPOOKOAANON eTLOTPEDOUYV
OTa MATPIKA TOug {NTOVTAG ETIHOVA TIOW TA XAUEVA KEKTNE-
va Kat TepLéEVouy. ANAOL THO EUEALKTOL -EUTUXWG- oUvaoTtiCo-
vTal he kabe Tporo Kat Byaivouv oTo SpOHOo SIEKSIKOVTAG HIa
véa {wN Kal Jia vEa TIo “IVTEPVETIKY” XMpa SiXwg TPOoKATAAY-
Yelg kat olvopa. Tn oTAVOUV auTh TN X®PAa e TOV TPOTIO TOUG,
pe d1dAoKoUV KaBnueplvd Kat avatpémnouv 6AoUG Toug dlaxw-
pLopoUq TwV deKAETIMV WG eixav HEXPL Twpa. Ot elkoodpndeg
KL oL Tplavtapndeg de dlapépouv oe TimoTa HeETAEU TOUug KL oL
404pndeqg xapoyehoUv ndovikad otn véa Bewpia 6TL prnopeiq va
eloal pa dekaetia mMow and TNV MPAyUATIK cou. MMoupdeg.
Aev yiveoal vedTEPOG e MAACTIKEG KAl |I€ UTIOKATAOTATA, OUTE
ue Bewpieg.

AuTd ta adid dpopoioyolv Tig AUCELG SIEKDIKMVTAG TNV
avavéwon kat ¢Tuvouv Toug aplBpolc maipvovTag pia xaiapn
€KdI{KNON anévavTl 0Toug MPOOTATEUTIKOUG HEYAAUTEPOUG
TOUG KAl OTNV TOALTIKN WG €XEL. € O00UG HETPAVE TA MAVTA,
akéua Kat v eunuepia pe aptdpolq Kat he XpnUATIoTNPLaKA
okaumaveBaopata kat dnpookoTmoelg. AUTA Ta naldld enava-
npoaodlopifouv TIg a&ieg xwpig aplOpoiayveia kat coBapodpa-
vela. Me x1oUpop Ta kdvouv 6Aa SLapopETIKA, TA AvakaTeUoUV
Kal n kawvoUpyla payld mou mpokUTrel dev anayopelel o
Kavévav va Pret otnv napéa apkel va ToApdel, va plokapet kat
va Kavel TAAKa pe OAa. Av €Xouv HOVIUEG dNHOCLOUTIAAANAIKEG
SouAelég mapattolvTal Kal av gival avepyol OTHVOUV EMVONTL-
kéq start up opAdEG KL ETIXELPNOELG SIEKDIKMVTAG TNV TIPOOTTTL-
KR, TNV a&loroinon kabe 13¢ag (akOua KL 60wV £XouV Tapa-
HeANBe() MPOKEINEVOU YIA VA QVTILETWTIOOUV TOV AMOKAELONO
NG €MOXNG Kal TNG Kpiong. Alwvw 6tav BAENW Tov £pwTa,

v avepyia, T piyavn, To aids, TnVv oikoAoyia, Tn Aewpudpia
va anoteAoUv adpopuéQG YA HIKPEG YAUATEG KL AMOTEAEOUATL-
KEG ETUXELPNOEIG AVOPMOTWYV TIOU XaipovTal va rmyaivouv otn
S0oUAeld TOUG Kal B HETPAVE TIG HEPEG MEXPL TIG DLAKOTEG.

Ta euyvwpove autd Ta nmadid yati, Xwplig va To Inthow, Je
EVOWMATMOVOUV KL EHEVA O’ AUTOV TOV KalvoUpylo KOO0 Kal
EeXVAwW TOV AMEIANTIKO aplOud TOU UMaivel UmpooTd oTo —Apng
ToU e adopd Kal e KaTadLWKEL KAl £PXETAL WG EUTIOBLO Va e
neplopioel va ouvexiow Kal va PAa&w To EMOUEVO.

ho are these friends anyway and how do they
Wdo it? First, they don’t ask questions about age

or other stereotypes and social labels. They
look at you in apathy if you dare to reminiscent, they
redefine the already surrendered values, they disap-
prove of nostalgia and above all, they put up their middle
finger while smiling. Since they grew up in the 80s, the
90s and the beginning of the 21st century alongside the
rise of the middle class, they were automatically entitled
to all the privileges, freedoms and above all, the financial
support. In other words, everything the older generations
wouldn’t even dare to imagine. These newfound benefits
saved them as much as blocked them, within a sordid
system of nepotism that penetrated their lives. They
found themselves trapped between the civil servant
professional aspiration - promoted by the social party
of the time - accompanied by the dream of premature
retirement and the right-wing bonus of lifelong protection
by one’s own personal politician.

The crisis of the second decade of the century that
fuss-free and slowly destroys every civil right and
achievement that has been obtained with enormous sac-
rifices, annoys me. On the other hand, this same crisis
managed to undermine the aforementioned illusions,
leaving all these kids hopeless, not young enough any
longer, unable to live their drama in a big way at least,
like another Oliver Twist. Some return to the family
home, others - the more flexible ones- fortunately protest
for a better life and a new era without prejudice and
borders. They decide to rebuild this country, overturn-
ing any pre-existing gaps and divides. The twenty and
thirty-year-olds are very much alike and the forty-year-
olds smile with pleasure, thinking that they could hide a
decade of their life. Bullshit. Plastic surgery, substitutes
and theories do not make you younger.

This kids gauge the solutions, are thirsty for new things
and don’t give a damn about numbers, taking revenge
on their over protective seniors, the political system and
those who think that everything - even prosperity - can
be defined by numbers , the stock market and polls.
These kids redefine their values away from numbers
and seriousness. Employing their sense of humor, they
do everything differently, they mix things up and create
anew a world that is not restrictive; anyone can join in,
as long as they dare to take risks and have fun. These
kids quit their permanent jobs, they set up innovative
start-ups, claiming potential prospect, exploiting any
idea in order to confront the difficulties the recession has
caused. I'm excited when | see that love, unemployment,
oregano, AIDS, the environment or water shortage,
become a driving force behind great, small businesses
of people who love what they do and don'’t care to count
down to their summer vacation. I’'m grateful to these kids
for including me - without my asking - in their brand-new
world, making me forget the threatening number that is
my age, which keeps coming after me, trying to stop me
from searching for what comes next.



d10doKouV KABe Pépa MG va {w, MW va arodExopuat TNV

anotuyia, MG va anodpapaTorolw Ta SUOKOAQ, WG va
EavapxiCw, nwg va oupBiBalopal etolpdlovtag véeg “eTubé-
oelg”, WG va apXiCw tnv aAlayn Tou kdéopou aAAdlovtag
€MEVA TIPWTA, TIWG VA KAUAWVW XWwpPIG 0TEPEOTUMA, WG va
epwTeUopal To aAnBivo, Mg va Aéw 1oTopieg Xwpig Ta MepLtTd,
nwg va dlaxelpifopat v ayarm xwpic Kourmeglka anwbnuéva,
nwG va opAve Ta KePLd TwV YeveBAiwv pou oe atateg and ta
YKOUVTLG, MG va evTorilw yUpw Hou Kal va agloAoyw dladope-
TIKA Ta oUVHBWG “adpata’, MOG va ¢popaw GpTNva pouxa Kat va
elpat maocapedrog, nwg va kdvw dwpa mou dev alohoyouvTal
ME TNV TN AAAG PE TNV ETIVONTIKOTNTA KAl CUYXPOVWG UTO-
poUv va Kpalouv Kal va urovoueUouv e Kaipla MoAITIKA unvo-
paTa To HEYaAUTEPO KivOUVO TNG ETIOXNG: TOV OAOKANPWTIONS
Tou £pxeTal YUpw yUpw Kat uroBAATeL AaikioTikeg SIKTaTopieg
-yla mapadetypa, ¢Tiaxvelg Eéva kadpo pe tov MouTiv nuiyuuvo
Kal TOo OTEAVELG avwvupa dWpo ae GIAo Tou YIoPTALEL UE EUXEG
oTa PWOLKA pali pe T yevvalddwpn unoypadr Tou apxnyou
Tou pali e duo TPELG aKOMA ETUKIVOUVOUG HIOOTPENOUG ap-
XNYouUq pAg anelholyv Pe VEEG TIAYKOOULIEG KATAOTPODEG. Agv
Kavelg TAAka povo: kavelg dNAwon Kat apunviZelg pe véoug
TPOTOUG.

Q UTA akpIB®WG Ta Madid -KtL EUTUXWG elval apkeTd- pe

day how to live, how to accept failure, to de-dramatize

the difficulties, to restart and to compromise by prepar-
ing for my next battle; to start changing the world by chang-
ing myself first, how to get turned on without stereotypes, to
fall for what’s real, to tell stories without rambling, to expe-
rience love unattached from repressed feelings, to blow my
birthday candles on fast-food fries, to observe my surround-
ings and value the unimportant accordingly, to wear cheap
clothes but feel fashionable, to offer inexpensive, inventive
gifts which can undermine, with spot-on political messages,
the greatest danger of today: the totalitarianism that propels
populist dictatorships. You can send an anonymous gift to a
friend, an image of a semi-naked Putin, wishing happy birth-
day in Russian, signed by the leader himself, who alongside
a few other madmen threaten humanity. It’s not just funny; it
also serves as a wake-up call.

These kids — thankfully they are many -show me every



XTUTTHaTa Xwpig Bupata Kal BOouBeg. XTumave 6,TL

TOVAEL JE XIOUMOP, KAUOTIKA Kal TpogTolualovTal.
Alekd1KoUV To dikaiwpa va {Hoouv pia avayévvnon Kt Oxt
éva peoaiwva.

Ta Madld autd OTAVOUV Ta SIKA TOUG «TPOHOKPATIKA»

310 pévo pdbnua oto omoio akOPa HEVW HETEEETAOTE
0G €ival oTov TPOTIO TIoU XWpPilel kaveig aA\G ouvexilw
Me evTaTika 1dlaitepa pnag kat KAmote nepdow. Marti
auTd ta madid, ot ddokaloi pou, maiouv pe Tov Epwta
AALWG. AeV KWAWVOUV va EpwTEUTOUV TNV €T XpoOVIa
¢iAn Toug, de poBolvTal va mouv oTov KOAANTO Toug 6Tl
elval mouotndeg uNMwg Toug amoppiyet (val, de poBou-
vTal kav TéToleg AéEelg), de KWA®VOUV va Touv duvaTd
TL TOUg $oBiCel, ToOApAve va kavouv Tadld avimnavTpol,
KAVOUV UTEEPOYXEG ETIAEKTIKEG OLKOYEVELEG (TEEPA A0 TIG
doopéveg) Xwpig KoANAuATa Kat kabe TG00 aprivouv va
€loBAalouv ampOOKANTA UTEPOXA HWwPA TIOU ayKaAldlouv
Toug TePAOTIOUG aoXnNHOHopdoUGg OKUAOUG TOUG.

Aev eival pla outortia autd mou meptypddw. To {w kdbe
Uépa eite live oTa KpUMMEVA QUTAG TNG TIOANG, €iTe OTA
social -kKupiwg oto elkovoypadnpévo Instagram. Ki autoi ot
TUMOL glval n Baotkn pou eAmida yia va Eavapxiow pia Lmn
Tou £uolade va dlaKOTTeTal EaPVIKA KL AUETAKANTA aAnd
anoxwplopolg, Tékoug daveiwy, emubéoelg Twv GoPLoE-
VWV TIOU UTopoUV va Yivouv KaTaoTPodIKA ETIKiVEUvOL:
Hia Zwn mou anetleitatl kabnuepivd and TIg eMEPYXOUEVES
AaiAareg Twv —oTOV (BA. $ACIOT®V, ICAAMIOTOV KAl KABE
véag MAavng) kat and Tig ¢poRieg Twv yUpw Mou Kapld
dopda £pxovTal Kal eloBANOUV UTIOVOUEUTIKA HECA Hag Kal
Hag Tviyouv.

Agv EEpw av ol vEoL Hou pilol urepTEPOUV APLBUNTIKA 1
av eival pa avioxupn pelognodia. Kt av kamotog apxioet
va pou araptbuei Ta doopéva and Toug yoveig mpovould
TOUG 6d TOV KATATPOTIWOW YIATI N opdda meplEXel Evav
eAnvo-aABavd pe pava kabapiotpla, XPEOKOTMUEVOUG
naTepAdeg mou ddpnoav pévo xpEn Kal kataoxeuéva, vav
TMPOYPAUHATIOTH TIOU Bprike SOUAELA EV® TOU Agimel TO
éva xéptL K. a. U autd €ytvav ot “odnyol” pou Kat ot véol
dAaokaAoi Hou, ylaTi aUTOCAPKACTIKA KAl KUVIKA, Katd
BdBog moTelouv aAnBivd oe kATl Ze TI; Katapxag otov
¢pwta. Ki emeldn all you need is a joke, mape MapakaTw
KAl OTAUATAOTE va ETUKAAEIOTE TO HEAAOV AUTWOV TWV
nadi®v oa ¢Tnvoi MoAITIKAvINdeg. Mnv Toug Aéte OTL
éxaoav To dpOHOo Kat unv TovifeTe To MOCO KAAUTEPA TA
kavate eoeig 6OAa kKamote. ZKATA Ta KAvape Kat dev TOUG
YAlTwoape and v Kpion. AmMeg apouykpaoTeiTe TOUG
Kal akoAouBnaote Toug. Ki n aydm; ‘lowg oag pabouv nwg
dleEayeTtal aAnBivd KL anoTeAeoNATIKA AuTY N Tiepiepyn
AEEN. Nai, To éxw deL va yivetal. Mn pe pwTtdTe Aotmov
nOoo XPovmV eipal kal TpoTeivw KL e0eig va apyioete va
arodelyeTe TOUg KABe AoyNg emkivduvoug aptbuoug.
AdeBeite dnuioupylkd oTo eMEPXOUEVO, OTIOLO KL AV gival.

K1t emeldn prnopei va un pe ruotelete, ag BAAwW evdel-
KTIKA, WG anddelEn, Kal KAmola ovopata (eivat moAAoi
neplocoTeEPOL BERaLA): Audia (mou Egkivnoe ato OZON),
Bdow, Opéotng, Mavaylwwtng, Ztalpog, Nepitay, Mavog,
Advn, 2appag, Toou, Tarti, Moy, MNavvng, Ztédavog,
Aauid, EAeuBepia, Mupaivn, AvTwvakng K. a. EUTuxwg
eivat apkeToi. EuTux®g. ‘EXOUV Kal EM®VUa yia 6rolov Tta
xpelaleTat...

out bombs, nor victims. They use humor instead, and
they claim their right to live their Renaissance, not
their Middle Ages.

These kids organize their own “terrorist attacks” with-

The only thing | still can’t quite master, is the civil way to
break-up. But I'll keep trying. For, these kids, my teachers,
deal with love in a different way. They are not afraid to fall
for their long-time friend, they’re not afraid to admit to their
best friends they’re “faggots” in fear of rejection (and they
dare to use such words), they’re not afraid to admit their
fears, they dare to be single parents or form amazing fami-
lies outside the norm and they fearlessly let their wonderful
babies hug huge, wild-looking dogs.

All of the above, is not a utopia. | live it every day in real
life, in hidden parts of this city, in social media, mainly in
the image-loving Instagram. These guys are my hope to
restarting a life that up until now seemed abruptly and
irrevocably interrupted by separations, loans, attacks of
fearful people who can be potentially dangerous. A life
threatened daily by -isms (terrorism, fascism) and other
people’s phobias that penetrate our lives willing to choke
us if we let them.

| don’t know if my new friends are many or if they are a
powerless minority. And if someone lists to me their par-
ents’ privileged background, | will talk back, as the “squad”
contains a Greek-Albanian guy whose mother is a cleaning
lady, bankrupt fathers who left nothing but debts behind, a
web developer who found a job even though he has only
one hand, etc. That’'s why they became my new mentors;
because in a rather cynical way, they truly believe in
something. They believe in love. And since all you need is
a joke, please stop referring to these kids’ future as some
sort of a cheap politician. Stop telling them they lost their
way and that our ways were better. We fucked up and we
couldn’t save them from this crisis. Just hear them out and
follow them. And what about love? Maybe they’ll show you
how it’s truly done. Yes, I've seen it, it can happen. Don’t
ask me how old | am and | suggest you start avoiding the
use of any kind of evil numbers. Allow yourselves to get
carried away by things to come.

In case you don'’t believe me, let me give you some
names, as a proof (they’re many many more): Lydia (who
started at OZON), Vasso, Orestis, Stavros, Neritan, Panos,
Daphne, Savvas, Tsou, Tati, Moch, Yiannis, Stefanos,
David, Eleftheria, Mirsini, Antonakis and more. Luckily,
they are much many. If you need their surnames, | can
provide those too.

Anodwon ota ayyAika Natassa Peioglou
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BEAUTY

Pro Eye Palette:

For your eyes only!

HdvouEn NpBe Kal n ayarmuévn etalpeia
KaAAUVTIK®OV MAC mipoTeivel pia utépoxn
MAA£TA OKIWV, IBAVIKNA Yla Ta KaBnuepva

pag looks. Mpoékettal yia pia maAéta ano
OUUTANPWHATIKEG AMoXPWOELG pol Kal Umel
Cream Colour Shadow mou uniboxovTat va
avadeiEouv Ta patia pag. Mo avaAuTikad, n véa
Pro Eye Palette d1a6étel £€L on-trend, anaAég
oav BeAoUdo, KPEUMDELG ATIOXPWOELG OL OTIO(EG
MPOoodPEPOUV HETPLA KAAUYN TOU XTileTAL HUE TO
ruvého. H Pro Eye Palette eival avbekTtiki oto
vePO, XwpIig dpwpa, arneublivetal oge GAOUG TOUG
TUTOUG eTdEPUIdaAg, £XEL EYAAN dlapKela Kat
£VTOVO XpWHA.

pring has arrived and MAC, our favourite cos-

metics brand, proposes a wonderful eye shadow
palette, ideal for our every day looks. This palette of-
fers complementary pink and beige shades of Cream
Colour Shadows, promising an outstanding result.
The new Pro Eye Palette consists of six, on-trend,
extra soft creamy shades (applied with a brush),
offering medium coverage. The intense colours are
water-proof, scent-less and ideal for any skin type,
providing a long-lasting result.

Pro Eye Palette: The Silly One, MAC (www.maccosmetics.com)
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OZON RAW IS IN YOUR HANDS

BUT ALSO ON:

Instagram: @ ozon_mag / Facebook: Ozon Magazine Official Page / Twitter: @ Ozonmag / Snapchat: @ ozon_mag

ADIDAS ORIGINALS - adidas.gr - Golden Hall, A. Kn¢ioiag 37A, 210 6837837 - ‘ALE - ale.com.gr - ABYjva: The Mall Athens, Av.

MNaravdpéou 35, 211 0199635 - Mapouot: Alovioou 25 — 27, 210 6140590 - Aypivio: Manaoctalpou 43 & Anuotoeliou, 26410
22608 - Matpa: Mawdwvog 115, 2610 624603 - OcooaAovikn: Mediterranean Cosmos, 2310 474387 - ANIMAL - ATTICA - ATTICA
- Maveruotnuiou 9, 211 1802600 - Golden Hall: A. Kn¢ioiag 37A, 2111814000 - ATTR@TTIVO - attrattivo.gr - Metapdpowon:
Meooyitn kat Zopou 1 - BALENCIAGA BOUTIQUE - balenciaga.com - ToakdAw¢ 28 «- DEVERGO - devergo.com + DIGITARIA -
digitaria.gr - DOLCE & GABBANA - City Link: tadiou 4, 210 3356443 - EPONYMO E>More - Golden Hall: A. Kn¢toiag 37A - MapoU-
ol: 210 6836980 * FOLLI FOLLIE GROUP - G-STAR RAW - Mapouot: Collective - The Mall Athens: Av. Maravdpéou 35 - TAudpdada:
A. Bouhtaypévng 96 - Néo Wuxikd: A. Knoioiag 268 + FRANKLIN & MARSHALL - franklinandmarshall.com - MAugpada: Collective,
A. Bouhlaypévng 96 - Néo Wuxiko: A. Knoloiag 268, Néa EpuBpaia: Tatoiou 102 + CONVERSE ALL STAR - converse.gr - Knot-
o1d: KIX, Mavayitoag 3 - FAupada: Collective, A. Bouhlayuévng 96 - Néo Wuxikd: A. Kndloiag 268 - Néa EpuBpaia: Tatoiou 102
+ FREE SHOP- freeshop.gr - Boukoupeatiou 50 + FREDDY - freddy.com - Golden Hall: Exclusive Store A. Kn¢loiag 37A + HERMES
BOUTIQUE- hermes.com - Z1adi{ou 4 & BoukoupeaoTiou 1,210 3233715 - HOGAN - KoAwvaki: AvayvwaoToroUhou 4, 210 3356493
- Mapouot: Golden Hall, Aewdpdpog Knoioiag 37A, 210 3356475 - HUGO BOSS - Kevtpikr| d1abeon: Apepikng 19, 216 9002300
+ KAAOTHPOY- Matpidpxou lwakeip 4, Kohwvakt 210 3356401 + LOUIS VUITTON - BoukoupeoTtiou 19, 210 3613938 LUISA - luisaworld.com - Skoudd 15, Kohwvakt + MARC
JACOBS - =4vBou 3, Kohwvaki 210 3636030 - Golden Hall: Kngioiag 37A, Mapoutot 210 6837792 - MAX MARA - maxmara.com - ABfjva: Kavapn 2, 210 3607300 - NEW CULT
- newcult.gr - TAu¢pada: Metagd 9, Meta&a 11, A. Bouhwaypévng 22 - Kopwrii: Kwvotavtivou 210 - NOTOS COM - KaAugtakn 5, Knoioid, 211 1887164 - PRIME TIMERS LAB
- MpwTtoyévoug 9, 210 3254580 « PUMA - MeploTépt: A. Kndioou 86-88 - Melpaldg: Mpnyopiou Aaumnpdkn 138, Knoiold: A. Knoduoiag 242 & Mavayitoag - NtoAepaida: Baot-
Aioong Zo¢iag 4 - REEBOK CLASSICS - reebok.com + SALVATORE FERRAGAMO - City Link: Ztadiou 4, 210 3356437 - Mapouot: Golden Hall — Aewdpopog Knoioiag 37A, 210
3356477 « SAUCONY- A. Knotoiag 296-300, Néo Wuyik6 - SHOP & TRADE - Melpawmg 222, Taupog, 210 3408400 - SUPERDRY STORE - The Mall Athens, Av. Narnavdpéou 35
+ SOTRIS - sotris.gr - Golden Hall, A. Kngoiag 37A, 210 6837849 - Boukoupeotiou 41 & ToakdAwd, 210 3639281 - TOD’S - Boukoupeatiou 13, 210 3356425 - Golden Hall: A.
Knotoiag 37A, 210 3356480 » VF HELLAS - vans.eu - The Mall Athens, Av. Marnavdpéou 35, 210 6198418 - WeSC BB - wesc.com - FAupada: Aptéudog 2, 210 8941358 - Ogo-
oahovikn: Kouokoupa 5, 2310 226248 - ZADIG & VOLTAIRE - Boukoupeatiou 13, 210 3640222
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KOMONO

Komono concept stores : Thessaloniki - Paleon Patron Germanou 17 Tel:2310 237870 | Larisa - Kouma 26 Tel: 2410 230622
Komono shop in shops : Prime Timers Stores - Chalandri | Glyfada | Peristeri | Psiri | Thessaloniki | Patra

Contact Komono: T:+30 210 5765920 | komonostore@ wescbb.com | www.komono.com | www.prime-timers.gr



